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MANAJEMEN PRIVASI KOMUNIKASI PEKERJA
KANTORAN DALAM PENGUNGKAPAN DIRI MELALUI

AKUN KEDUA INSTAGRAM
Sheryl Angelica

ABSTRAK

Dalam era digital, media sosial telah menjadi bagian integral dari kehidupan
pekerja kantoran. Namun, di balik manfaatnya, muncul tantangan terkait privasi
dan keseimbangan identitas antara mengekspresikan diri dan mempertahankan
citra profesional. Fenomena penggunaan second account Instagram (Finstagram)
muncul sebagai strategi untuk mengelola privasi dan melakukan self disclosure
secara selektif. Penelitian ini bertujuan untuk menganalisis bagaimana pekerja
kantoran menggunakan second account sebagai sarana pengaturan informasi
pribadi, menetapkan batasan privasi, merespons pelanggaran privasi, serta
mengidentifikasi faktor-faktor yang mempengaruhi keputusan mereka dalam
mengungkapkan diri. Pendekatan yang digunakan dalam penelitian ini merupakan
deskriptif kualitatif dengan metode studi kasus dan berada dalam kerangka
paradigma post-positivisme. Data diperoleh melalui wawancara mendalam
terhadap lima pekerja kantoran yang aktif menggunakan second account. Analisis
dilakukan berdasarkan teori Communication Privacy Management (CPM) oleh
Sandra Petronio, yang menekankan bahwa individu bertindak sebagai pengelola
privasi dengan prinsip-prinsip seperti privacy ownership, privacy boundaries,
privacy control, rule-based management system, privacy management dialectics,
hingga privacy turbulence. Hasil penelitian menunjukkan bahwa second account
diposisikan sebagai ruang digital yang lebih aman secara sosial, di mana individu
dapat membagikan konten bersifat emosional, pribadi, atau tidak sesuai dengan
norma profesional. Partisipan menerapkan kontrol akses melalui seleksi followers
dan menetapkan batasan privasi berdasarkan kepercayaan dan kedekatan.
Meskipun demikian, mereka tetap menghadapi risiko pelanggaran privasi yang
memicu refleksi, penyesuaian strategi berbagi, serta peningkatan kehati-hatian.
Faktor internal seperti kebutuhan emosional dan aktualisasi diri, serta faktor
eksternal seperti tekanan profesional, ekspektasi sosial, dan pengalaman negatif di
masa lalu, mempengaruhi keputusan mereka dalam melakukan self disclosure.
Kesimpulannya, penggunaan second account mencerminkan bentuk adaptasi
terhadap tantangan privasi digital, serta menegaskan pentingnya kesadaran akan
perlindungan data pribadi dan pemisahan antara ruang digital personal dan
profesional.

Kata kunci: Akun Kedua, Instagram, Manajemen Privasi Komunikasi, Pekerja
Kantoran, Pengungkapan Diri
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COMMUNICATION PRIVACY MANAGEMENT OF OFFICE
WORKERS IN SELF-DISCLOSURE THROUGH SECOND

ACCOUNT INSTAGRAM
Sheryl Angelica

ABSTRACT

In the digital era, social media has become an integral part of office workers’
daily lives. However, behind its benefits, it presents challenges related to privacy
and identity balance between self-expression and maintaining a professional
image. The phenomenon of using a second Instagram account (Finstagram)
emerges as a strategy to manage privacy and engage in selective self-disclosure.
This study aims to analyze how office workers use second accounts as a means to
regulate personal information, set privacy boundaries, respond to privacy
violations, and identify the factors that influence their disclosure decisions. This
research adopts a descriptive qualitative approach using a case study method
within the framework of a post-positivist paradigm. Data were obtained through
in-depth interviews with five office workers who actively use second accounts. The
analysis is based on the Communication Privacy Management (CPM) theory by
Sandra Petronio, which emphasizes that individuals act as privacy managers
through principles such as privacy ownership, privacy boundaries, privacy
control, rule-based management systems, privacy management dialectics, and
privacy turbulence. The results show that second accounts are positioned as
socially safer digital spaces where users can share emotional, personal, or
professionally inappropriate content. Participants implement access control by
filtering followers and defining boundaries based on trust and closeness.
Nonetheless, they still face privacy violations that trigger reflection, adjustments
in sharing strategies, and increased caution. Internal factors such as emotional
needs and self-actualization, as well as external factors such as professional
pressure, social expectations, and past negative experiences, influence their
self-disclosure decisions. In conclusion, the use of second accounts reflects a form
of adaptation to digital privacy challenges and underscores the importance of
awareness regarding personal data protection and the separation of personal and
professional digital spaces.

Keywords: Communication Privacy Management, Self-Disclosure, Second
Account, Instagram, Office Workers
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