
 

 

56 
Pengaruh E-WOM Dalam Media Sosial TikTok…, Marcellinus Albertus, Universitas 

Multimedia Nusantara 

 

DAFTAR PUSTAKA 

Abubakar, A. M., & Ilkan, M. (2016). Impact of online WOM on 

destination trust and intention to travel: A medical tourism perspective. 

Journal of Destination Marketing & Management, 5(3), 192–201. 

https://doi.org/10.1016/j.jdmm.2015.12.005 

Anisa Khoirin Dila, & Marlena Novi. (2022). Pengaruh User Generated 

Content Dan E-Wom Pada Aplikasi Tik-Tok Terhadap Purchase 

Intention Produk Fashion. Jurnal Sinar Manajemen, 9(2), 207–218. 

https://doi.org/10.56338/jsm.v9i2.2610 

Chau, M. , W. C. , & L. A. Y. L. (2014). Social Judgment Theory in 

Communication Research: Application and Implications for 

Persuasion Strategies in Marketing Communication Campaigns. 

Creswell, J. W. (2015). Research Design: Qualitative, Quantitative, and 

Mixed Methods Approaches (4th ed.). SAGE Publications. 

Creswell, J. W., & Creswell, J. D. (2018). Research Design Qualitative, 

Quantitative, and Mixed Methods Approaches. SAGE Publications, 

Inc. 

Elseidi, R. I., & El-Baz, D. (2016). Electronic word of mouth effects on 

consumers’ brand attitudes, brand image. International Conference on 

Restructuring of the Global Economy (ROGE), University of Oxford, 

UK, 7(5), 268–276. 

Erkan, I., & Evans, C. (2018). Social media or shopping websites? The 

influence of eWOM on consumers’ online purchase intentions. Journal 

of Marketing Communications, 24(6), 617–632. 

https://doi.org/10.1080/13527266.2016.1184706 

Ethix Indonesia. (2024). Tren Fashion untuk Pria dan Wanita 2024, 

Kembalinya Vintage! Https://Ethix.Id/News/Tren-Fashion-Untuk-Pria-

Dan-Wanita-2024-Kembalinya-Vintage/. https://ethix.id/news/tren-

fashion-untuk-pria-dan-wanita-2024-kembalinya-vintage/ 

Fadzri Kusuma, A., & Wijaya, T. (2022). Pengaruh Electronic Word Of 

Mouth Terhadap Minat Beli: Peran Mediasi Citra Merek. Jurnal Fokus 

Manajemen Bisnis, 12(1), 30–42. 

https://doi.org/10.12928/fokus.v12i1.5717 

Ferdinand, A. (2014). Metode Penelitian Manajemen. . B. U. Diponegoro. 



 

 

57 
Pengaruh E-WOM Dalam Media Sosial TikTok…, Marcellinus Albertus, Universitas 

Multimedia Nusantara 

 

Ghozali. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 

26. 

Griffin, E. , L. A. , & S. G. (2015). A First Look at Communication Theory 

(9th ed). McGraw-Hill Education. 

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004). 

Electronic word-of-mouth via consumer-opinion platforms: What 

motivates consumers to articulate themselves on the Internet? Journal 

of Interactive Marketing, 18(1), 38–52. 

https://doi.org/10.1002/dir.10073 

Hootsuite. (2025, July). 35 TikTok stats every marketer needs to know in 

2025. https://blog.hootsuite.com/tiktok-stats/ 

Ismagilova, E., Dwivedi, Y. K., Slade, E., & Williams, M. D. (2017). 

Electronic Word of Mouth (eWOM) in the Marketing Context. Springer 

International Publishing. https://doi.org/10.1007/978-3-319-52459-7 

Kompas.com. (2024). Sambut Shopee 3.3 Grand Fashion Sale, Sivia dan 

Sepatu Lokal Kanky Berbagi Cerita Seputar Gaya Streetwear. 

Kompas.Com. 

Kotler, P., & Keller, K. (2014). Manajemen Pemasaran (15th ed.). Prentice 

Hall. 

Laksmi, A. A., & Oktafani, F. (2016). Pengaruh Electronic Word Of Mouth 

(eWOM) Terhadap Minat Beli Followers Instagram Pada Warunk 

Upnormal. Jurnal Computech & Bisnis, 10(2), 78–88. 

Liu, H., Jayawardhena, C., Shukla, P., Osburg, V. S., & Yoganathan, V. 

(2024). Electronic word of mouth 2.0 (eWOM 2.0) – The evolution of 

eWOM research in the new age. Journal of Business Research, 176, 

114587. https://doi.org/10.1016/J.JBUSRES.2024.114587 

Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing Research: An 

Applied Ap proach (5th ed.). Pearson Education. 

Prasad, S., Gupta, I. C., & Totala, N. K. (2017). Social media usage, 

electronic word of mouth and purchase-decision involvement. Asia-

Pacific Journal of Business Administration, 9(2), 134–145. 

https://doi.org/10.1108/APJBA-06-2016-0063 

Prihartini, D., & Damastuti, R. (2022). Pengaruh e-WOM terhadap Minat 

Beli Skincare Lokal pada Followers Twitter @ohmybeautybank. 



 

 

58 
Pengaruh E-WOM Dalam Media Sosial TikTok…, Marcellinus Albertus, Universitas 

Multimedia Nusantara 

 

Calathu: Jurnal Ilmu Komunikasi, 4(1), 56–67. 

https://doi.org/10.37715/calathu.v4i1.2724 

Qualman, E. (2018). Socialnomics: How Social Media Transforms the Way 

We Live and Do Business. Hoboken: Wiley. 

Rosdiana Aprilia, L., & Ardiansyah, I. (2022). Keputusan Berkunjung 

Wisatawan Berdasarkan Pengaruh Efektifitas Electronic Word Of 

Mouth (E-Wom) Pada Instagram. Fame, 5(2), 17–28. 

https://journal.ubm.ac.id/index.php/journal-fame/article/view/3943 

Rosliana, N. , S., & Helmi, S. , S. (2024). Analysis Of The Influence Of 

Electronic Word Of Mouth On Purchase Decisions For Buttonscarves. 

Siregar, A. I., Johannes, J., Yacob, S., & Octavia, A. (2024). Electronic 

Word of Mouth and Its Effects on Consumer Decision-Making: 

Insights from an Extensive Literature Review. Ekonomis: Journal of 

Economics and Business, 8(2), 1561. 

https://doi.org/10.33087/ekonomis.v8i2.1994 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D. 

Yudhistira. D. (2024). Membedah Keberhasilan Kolaborasi Sepatu Kanky x 

dr. Tirta yang Mampu Meraup Omset hingga Rp200 juta dalam 2 Jam 

di Live TikTok. Https://Mojok.Co. 

Zhao, Y., Wang, L., Tang, H., & Zhang, Y. (2020). Electronic word-of-

mouth and consumer purchase intentions in social e-commerce. 

Electronic Commerce Research and Applications, 41, 100980. 

https://doi.org/10.1016/J.ELERAP.2020.100980 

  

 

 

 

 

 

 


