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ANALISIS PENGARUH KARAKTERISTIK INOVASI 

TERHADAP ADOPSI PRODUK IQOS OLEH 

KONSUMEN DEWASA 
Syafa Fitria Andjani 

 
ABSTRAK 

 
Penelitian ini bertujuan untuk menganalisis faktor-faktor yang memengaruhi 
adopsi produk IQOS oleh konsumen dewasa dengan menggunakan kerangka 
teori Difusi Inovasi dari Everett M. Rogers. Lima karakteristik inovasi yang 
dianalisis meliputi: relative advantage (keunggulan relatif), compatibility 
(kesesuaian), complexity (tingkat kemudahan), trialability (kemudahan 
dicoba), dan observability (keterlihatan manfaat). Penelitian ini menggunakan 
pendekatan kuantitatif dengan metode survei terhadap 100 responden 
pengguna IQOS di wilayah DKI Jakarta, Kota Bogor, dan Kota Tangerang. 
Teknik pengambilan sampel dilakukan secara non-probability sampling yang 
disesuaikan dengan kriteria inklusi responden. Data dianalisis menggunakan 
metode Partial Least Squares Structural Equation Modeling (SEM-PLS) 
dengan bantuan software SmartPLS 4.1.1.4. Hasil penelitian menunjukkan 
bahwa keempat variabel, yaitu relative advantage, compatibility, complexity, 
dan trialability, berpengaruh positif dan signifikan terhadap adopsi produk 
IQOS. Sementara itu, variabel observability tidak berpengaruh signifikan. 
Temuan ini menunjukkan bahwa persepsi manfaat, kesesuaian, kemudahan 
penggunaan, dan kemudahan mencoba menjadi pendorong utama dalam 
keputusan konsumen untuk mengadopsi IQOS sebagai alternatif produk 
tembakau. 

 
Kata kunci: Adopsi, IQOS, SEM-PLS, Teori Difusi Inovasi 
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THE INFLUENCE OF INNOVATION CHARACTERISTICS ON THE 

ADOPTION OF IQOS PRODUCTS BY ADULT CONSUMERS 
Syafa Fitria Andjani 

 
ABSTRACT 

 
This study aims to analyze the factors influencing the adoption of IQOS 
products by adult consumers using the framework of Everett M. Rogers' 
Diffusion of Innovation Theory. The five innovation characteristics examined 
include: relative advantage, compatibility, complexity, trialability, and 
observability. This research employed a quantitative approach through a 
survey of 100 IQOS users in DKI Jakarta, Bogor City, and Tangerang City. 
Respondents were selected using non-probability sampling with a snowball 
technique. Data analysis was conducted using Partial Least Squares 
Structural Equation Modeling (PLS-SEM) with the assistance of SmartPLS 
version 4.1.1.4.The results indicate that four variables—relative advantage, 
compatibility, complexity, and trialability—have a positive and significant 
influence on IQOS product adoption. Meanwhile, the variable observability 
does not show a significant effect. These findings suggest that consumers’ 
perceptions of benefits, compatibility, ease of use, and the ability to try the 
product play a critical role in driving the adoption of IQOS as an alternative 
tobacco product. 

 
Keywords: Adoption, IQOS, PLS-SEM, Diffusion of Innovation 



x 
Analisis Pengaruh Karakteristik …, Syafa Fitria Andjani, Universitas Multimedia Nusantara 

 

 
DAFTAR ISI 

HALAMAN PERNYATAAN TIDAK PLAGIAT .............................................. ii 

HALAMAN PENGESAHAN .............................................................................. iii 
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ........................ v 

KATA PENGANTAR .......................................................................................... vi 

ABSTRAK ............................................................................................................. ix 

ABSTRACT .............................................................................................................. x 

DAFTAR ISI ......................................................................................................... xi 

DAFTAR TABEL ................................................................................................ xiv 

DAFTAR GAMBAR ........................................................................................... xvi 

DAFTAR LAMPIRAN ..................................................................................... xvii 
BAB I PENDAHULUAN ...................................................................................... 1 

1.1 Latar Belakang Penelitian ..................................................................... 1 

1.2 Rumusan Masalah .................................................................................. 5 

1.3 Pertanyaan Penelitian ............................................................................ 5 

1.4 Tujuan Penelitian ................................................................................... 6 

1.5 Kegunaan Penelitian .............................................................................. 6 

1.5.1 Kegunaan Akademis .......................................................................... 6 

1.5.2 Kegunaan Praktis ............................................................................... 6 

1.5.3 Kegunaan Sosial ................................................................................. 7 
1.6 Keterbatasan Penelitian ......................................................................... 7 

BAB II KAJIAN PUSTAKA DAN KERANGKA TEORITIS .......................... 8 

Penelitian terdahulu ............................................................................... 8 

2.2 Landasan Teori dan Konsep ............................................................... 15 

2.2.1 Landasan Teori ................................................................................. 15 

2.2.2 Landasan Konsep ............................................................................. 17 

2.3 Hipotesis Teoritis .................................................................................. 19 

2.4 Kerangka Pemikiran ............................................................................ 21 
BAB III METODOLOGI PENELITIAN .......................................................... 22 

3.1 Jenis dan Sifat Penelitian ..................................................................... 22 

3.2 Metode Penelitian ................................................................................. 22 



xi 
Analisis Pengaruh Karakteristik …, Syafa Fitria Andjani, Universitas Multimedia Nusantara 

 

3.3 Populasi dan Sampel ........................................................................... 23 

3.3.1 Populasi ............................................................................................ 23 

3.3.2 Sampel .............................................................................................. 24 

3.4 Operasionalisasi Variabel ................................................................... 26 

3.5 Teknik Pengumpulan Data ................................................................. 32 

3.5.1 Data Primer .......................................................................................... 32 

3.5.2 Data Sekunder ..................................................................................... 32 
3.6 Teknik Pengukuran Data .................................................................... 33 

3.7 Teknik Analisis Data ........................................................................... 34 
3.7.1 Evaluasi Outer Model ......................................................................... 35 

3.7.2 Evaluasi Inner Model (Model Struktural) ........................................ 36 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN .................................. 39 

4.1 Deskripsi Hasil Penelitian ................................................................... 39 

4.2 Karakteristik Responden .................................................................... 40 

4.2.1 Karakteristik Responden Berdasarkan Jenis Kelamin ................... 40 

4.2.2 Karakteristik Responden Berdasarkan Usia .................................... 41 
4.2.3 Karakteristik Responden Berdasarkan Domisili .............................. 42 
4.2.4 Karakteristik Responden Berdasarkan Profesi ................................ 43 

4.2.5 Karakteristik Responden Berdasarkan Pemakaian Produk IQOS 
Minimal 3 Bulan .............................................................................................. 44 
4.2.6 Karakteristik Responden Berdasarkan Pengeluaran dalam Sebulan 

44 

4.2.7 Karakteristik Responden Berdasarkan Sumber Informasi 
Mengetahui Produk IQOS ............................................................................... 46 
4.3 Analisis Deskriptif ............................................................................... 46 

4.3.1 Relative Advantage .............................................................................. 48 

4.3.2 Compatibility ....................................................................................... 50 

4.3.3 Complexity ........................................................................................... 52 

4.3.4 Trialability ............................................................................................ 54 

4.3.5 Observability ........................................................................................ 56 
4.3.6 Adopsi Produk ..................................................................................... 58 

4.4 Uji Instrumen Pre-Test ........................................................................ 61 

4.4.1 Uji Validitas Pre-Test .......................................................................... 61 



xii 
Analisis Pengaruh Karakteristik …, Syafa Fitria Andjani, Universitas Multimedia Nusantara 

 

4.4.2 Uji Reliabilitas Pre-Test ...................................................................... 62 

4.5 Uji Instrumen Main-Test ..................................................................... 64 

4.5.1 Hasil Uji Outer Model (Measurement Model) .................................... 64 

4.5.2 Hasil Uji Inner Model (Structural Model) .......................................... 70 

4.6 Uji Hipotesis ......................................................................................... 74 

4.7 Interpretasi Model ............................................................................... 77 

4.7.1 Pengaruh Variabel Relative Advantage terhadap Variabel Adopsi 
Produk .............................................................................................................. 77 
4.7.2 Pengaruh Variabel Compatibility terhadap Variabel Adopsi .......... 78 

4.7.3 Pengaruh Variabel Complexity terhadap Variabel Adopsi .............. 79 
4.7.4 Pengaruh Variabel Trialability terhadap Variabel Adopsi .............. 81 

4.7.5 Pengaruh Variabel Observability terhadap Variabel Adopsi ......... 82 

4.8 Implikasi Manajerial ........................................................................... 83 

4.8.1 Upaya dalam Menguatkan Efek Relative Advantage terhadap 
Adopsi Produk ................................................................................................. 83 

4.8.2 Upaya dalam Menguatkan Efek Compatibility terhadap Adopsi 
Produk .............................................................................................................. 86 

4.8.3 Upaya dalam Menguatkan Efek Complexity terhadap Adopsi 
Produk .............................................................................................................. 88 

4.8.4 Upaya dalam Menguatkan Efek Trialability terhadap Adopsi 
Produk .............................................................................................................. 89 

4.8.5 Upaya dalam Menguatkan Efek Observability terhadap Adopsi 
Produk .............................................................................................................. 91 

BAB V KESIMPULAN DAN SARAN ............................................................. 95 

5.1 Kesimpulan ................................................................................................. 95 

5.2 Saran ..................................................................................................... 96 
5.2.1 Saran Akademis ............................................................................... 96 

5.2.2 Saran Praktis ................................................................................... 96 

5.2.3 Saran Sosial ...................................................................................... 96 

DAFTAR PUSTAKA .......................................................................................... 97 

LAMPIRAN ....................................................................................................... 100 



xiii 
Analisis Pengaruh Karakteristik …, Syafa Fitria Andjani, Universitas Multimedia Nusantara 

 

 
DAFTAR TABEL 

Tabel 2. 1 Tabel Penelitian Terdahulu ..................................................................... 8 

Tabel 3. 1 Jumlah Sampel per Wilayah ................................................................. 25 

Tabel 3. 2 Ukuran Sampel Malhotra ..................................................................... 25 

Tabel 3. 3 Operasional Variabel Karakteristik Inovasi (X) ................................... 27 

Tabel 3. 4 Operasional Variabel Adopsi Produk IQOS (Y) .................................. 31 

Tabel 3. 5 Skor Skala Likert .................................................................................. 34 

Tabel 4. 1 Karakteristik Responden Berdasarkan Jenis Kelamin .......................... 40 

Tabel 4. 2 Karakteristik Responden Berdasarkan Usia ......................................... 41 

Tabel 4. 3 Karakteristik Responden Berdasarkan Domisili .................................. 42 

Tabel 4. 4 Karakteristik Responden Berdasarkan Profesi ..................................... 43 

Tabel 4. 5 Karakteristik Responden Berdasarkan Pemakaian Produk IQOS Minimal 

3 Bulan .................................................................................................................. 44 

Tabel 4. 6 Karakteristik Responden Berdasarkan Pengeluaran ............................. 44 

Tabel 4. 7 Karakteristik Responden Berdasarkan Sumber Informasi Mengetahui 

Produk IQOS ......................................................................................................... 46 

Tabel 4. 8 Kategori Kelompok Interval Mean ....................................................... 47 

Tabel 4. 9 Penilaian Variabel Relative Advantage ................................................ 48 

Tabel 4. 10 Penilaian Variabel Compatibility ....................................................... 50 

Tabel 4. 11 Penilaian Variabel Complexity ........................................................... 52 

Tabel 4. 12 Penilaian Variabel Trialability ............................................................ 54 

Tabel 4. 13 Penilaian Variabel Observability ........................................................ 56 

Tabel 4. 14 Penilaian Variabel Adopsi Produk ..................................................... 58 

Tabel 4. 15 Tabel Uji Validitas Pre-test ............................................................... 61 

Tabel 4. 16 Tabel Uji Reliabilitas Pre-test ............................................................ 63 

Tabel 4. 17 Hasil Uji Convergent Validity dan Reliability Main-test ................... 66 

Tabel 4. 18 Hasil Uji Discriminant Validity (Cross Loadings) ............................. 68 

Tabel 4. 19 Hasil Uji Discriminant Validity HTMT (Heterotrait-Monotrait Ratio) 

. .............................................................................................................................. 69 

Tabel 4. 20 Hasil Uji Discriminant Validity (Fornell-Larcker) ............................. 70 



xiv 
Analisis Pengaruh Karakteristik …, Syafa Fitria Andjani, Universitas Multimedia Nusantara 

 

Tabel 4. 21 Hasil Uji Inner Model (Structural Model) ........................................... 72 



xv 
Analisis Pengaruh Karakteristik …, Syafa Fitria Andjani, Universitas Multimedia Nusantara 

 

 
DAFTAR GAMBAR 

Gambar 1. 1 Data Perkiraan Pangsa Pasar HTP Global .......................................... 2 

Gambar 4. 1 Hasil Uji Outer Model ...................................................................... 65 

Gambar 4. 2 Hasil Uji Inner Model (Structural Model) ........................................ 71 

Gambar 4. 3 Ilustrasi Konten Edukatif di Media Sosial ........................................ 85 

Gambar 4. 4 Ilustrasi Konten Edukatif di Media Sosial ........................................ 87 

Gambar 4. 5 Data Negara dengan Pendengar Podcast Tertinggi ........................... 92 

Gambar 4. 6 Ilustrasi Tap-in YouTube Podcast .................................................... 93 

Gambar 4. 7 Ilustrasi Konten Edukatif di Media Sosial ........................................ 94 



Analisis Pengaruh Karakteristik …, Syafa Fitria Andjani, Universitas Multimedia Nusantara  

DAFTAR LAMPIRAN 

Lampiran A. Data Hasil Kuesioner Responden ................................................... 100 

Lampiran B. Hasil Uji Validitas dan Reliabilitas Pre-Test ................................. 110 

Lampiran C. Hasil Uji Outer Model Main-Test (Validitas Konvergen, Reliabilitas, 

dan Validitas Diskriminan) .................................................................................. 111 

Lampiran D. Hasil Uji Inner Model Main-Test ................................................... 113 

Lampiran E. Profil Responden ............................................................................ 114 

Lampiran F. Kuesioner Penelitian ....................................................................... 115 

Lampiran G. Bukti Chat Responden ................................................................... 118 

Lampiran H. Hasil Pengecekan Turnitin ............................................................. 120 

Lampiran I. Form Konsultasi Bimbingan ............................................................ 121 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
xvii 


