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PERAN CONTENT CREATOR SOCIAL MEDIA 

PADA PT. MUTIARA AMANAH 

 

RAFIF MUHAMMAD ALMALIKI 

 

 

ABSTRAK 

 

Praktik kerja magang di PT. Mutiara Amanah bertujuan untuk memahami secara 

komprehensif peran dan alur kerja seorang Content Creator Social Media dalam 

industri biro perjalanan umrah dan haji yang kompetitif. Tujuan utama dari program 

ini adalah untuk mengimplementasikan pengetahuan teoritis dari perkuliahan, 

khususnya mata kuliah “Social Media & Mobile Marketing Strategy” dan “Art, 

Copywriting & Creative Strategy”, ke dalam lingkungan kerja profesional. 

Pelaksanaan magang melibatkan partisipasi aktif dalam siklus produksi konten 

yang terstruktur melalui lima tahapan utama: (1) Observasi dan Pemahaman 

Produk; (2) Pemahaman Konsep dan Penulisan Naskah; (3) Produksi Materi Visual; 

(4) Implementasi dan Pengumpulan Data; serta (5) Analisis dan Evaluasi. Selama 

proses magang, mahasiswa berhasil memproduksi beragam konten untuk platform 

media sosial seperti Instagram, Facebook, dan TikTok, mencakup penulisan 

copywriting, desain visual, dan video sederhana. Meskipun demikian, ditemukan 

beberapa kendala seperti keterbatasan informasi produk di tahap awal, kesulitan 

dalam penyesuaian gaya bahasa dengan identitas merek, keterbatasan alat produksi, 

dan minimnya akses langsung untuk analisis data performa akun. Kendala-kendala 

tersebut berhasil diatasi melalui pendekatan proaktif, termasuk riset mandiri, 

penggunaan perangkat lunak alternatif yang ramah pemula, dan pembelajaran 

mandiri mengenai analitik media sosial. Program magang ini secara efektif 

menjembatani kesenjangan antara teori dan praktik, serta memberikan fondasi 

pengalaman yang solid untuk memulai karier sebagai seorang Content Creator 

profesional di industri pemasaran digital 

Kata Kunci: Content Creator, Pemasaran Media Sosial, Pemasaran Digital, 

Magang, Biro Perjalanan, Umrah dan Haji. 
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PADA PT. MUTIARA AMANAH 

 

RAFIF MUHAMMAD ALMALIKI 

 

 

ABSTRACT 

 

The internship at PT. Mutiara Amanah aims to comprehensively understand the role 

and workflow of a Social Media Content Creator in the competitive Umrah and Hajj 

travel agency industry. The main objective of this program is to implement 

theoretical knowledge from coursework, particularly from “Social Media & Mobile 

Marketing Strategy” and “Art, Copywriting & Creative Strategy,” into a 

professional work environment. The internship involved active participation in a 

structured content production cycle through five main stages: (1) Observation and 

Product Understanding; (2) Concept and Copy Development; (3) Visual Material 

Production; (4) Implementation and Data Collection; and (5) Analysis and 

Evaluation. During the internship, the student successfully produced a variety of 

content for social media platforms such as Instagram, Facebook, and TikTok, 

including copywriting, visual designs, and simple videos. However, several 

challenges were encountered, such as limited product information in the initial 

stage, difficulty in aligning the tone of voice with the brand identity, limited 

production tools, and a lack of direct access for analyzing account performance 

data. These challenges were successfully overcome through a proactive approach, 

including independent research, the use of beginner-friendly alternative software, 

and self-learning about social media analytics. This internship program effectively 

bridged the gap between theory and practice, providing a solid foundation of 

experience to start a career as a professional Content Creator in the digital 

marketing industry. 

 

Keywords: Content Creator, Social Media Marketing, Digital Marketing, 

Internship, Travel Agency, Umrah and Hajj. 
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