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ABSTRAK 

 

Praktik kerja magang merupakan bentuk pembelajaran langsung yang bertujuan 

menjembatani antara teori yang diperoleh di bangku perkuliahan dengan praktik 

nyata di dunia kerja. Laporan ini disusun berdasarkan kegiatan magang yang 

dilaksanakan di PT Cool Vita Maju Sehat selama periode Januari hingga Mei 2025 

pada divisi pemasaran, dengan fokus utama pada bidang content management. 

Selama masa magang, pemagang menjalankan tiga peran utama, yaitu sebagai 

content creator, creator acquisition, dan creator management. Dalam peran tersebut, 

pemagang secara aktif memproduksi 3 hingga 7 konten video TikTok setiap hari 

berdasarkan brief produk, melakukan pendekatan kepada para top creator untuk 

bergabung dalam kampanye afiliasi bertajuk “Project 50K”, serta melakukan 

quality control terhadap konten video dari creator eksternal agar sesuai dengan 

standar TikTok dan pedoman perusahaan. Seluruh kegiatan magang didasarkan 

pada konsep manajemen konten lima tahap menurut Deddy Mulyana (2020), yang 

mencakup perencanaan, produksi, distribusi, monitoring, dan evaluasi. Selain itu, 

strategi komunikasi interpersonal diterapkan dalam menjalin hubungan profesional 

dengan para creator guna menjaga efektivitas kerja sama dan produktivitas tim. Dari 

pengalaman ini, diperoleh pemahaman yang lebih mendalam mengenai praktik 

content marketing berbasis data, strategi peningkatan engagement audiens, serta 

bagaimana performa video berdampak langsung terhadap brand awareness produk, 

khususnya dalam sektor suplemen kesehatan. Magang ini juga memperkuat 

keterkaitan antara teori dan praktik yang dipelajari dalam mata kuliah seperti Art 

Copywriting dan Social Media and Mobile Marketing. 

Kata kunci: content management, content creator, TikTok marketing, komunikasi 

digital, PT. Cool-Vita Maju Sehat 
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ABSTRACT 

 

The internship program serves as a form of experiential learning aimed at bridging 

the gap between theoretical knowledge acquired in academic settings and practical 

applications in the professional world. This report is based on the internship 

activities conducted at PT Cool Vita Maju Sehat from January to May 2025 within 

the Marketing Division, with a primary focus on content management. During the 

internship period, the intern assumed three key roles: content creator, creator 

acquisition, and creator management. These roles involved actively producing 3 to 

7 TikTok video contents per day based on product briefs, approaching top creators 

to join an affiliate campaign titled “Project 50K,” and conducting quality control 

of video content from external creators to ensure compliance with TikTok standards 

and company guidelines. The entire internship process was guided by the five-stage 

content management framework proposed by Deddy Mulyana (2020), which 

includes planning, production, distribution, monitoring, and evaluation. 

Furthermore, interpersonal communication strategies were applied to build and 

maintain professional relationships with creators, ensuring smooth collaboration 

and team productivity. Through this internship, the intern gained a deeper 

understanding of data-driven content marketing practices, audience engagement 

strategies, and the impact of video performance on product brand awareness, 

particularly in the health supplement sector. This internship also reinforced the 

theoretical knowledge gained from relevant coursework such as Art Copywriting 

and Social Media and Mobile Marketing. 

Keywords: content management, content creator, TikTok marketing, digital 

communication, PT. Cool-Vita Maju Sehat 
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