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ABSTRAK 

 

 

Industri sandal yang terus mengalami perkembangan di Indonesia mendorong 

masuknya berbagai merek impor asal Brasil, seperti Havaianas dan Ipanema, yang 

telah berhasil menarik perhatian pasar lokal. Melihat potensi tersebut, PT Generasi 

Anugrah Berkarya (GAB) yang telah lama bergerak di bidang alas kaki menjalin 

kerja sama dengan Grendene, pemilik merek Copacabana, Grendha, Rider, dan 

Cartago, untuk menghadirkan sandal premium asal Brasil ke Indonesia. Dalam 

upaya membangun brand awareness, PT GAB memerlukan peran Social Media 

Specialist untuk menciptakan konten promosi yang menarik dan relevan. Pekerja 

magang dipercaya untuk memproduksi konten marketing melalui platform TikTok 

dan Instagram Story khususnya untuk merek Grendha dan Rider. Pekerja magang 

memilih PT GAB sebagai tempat pelaksanaan magang karena ingin memahami 

secara langsung peran serta aktivitas seorang Social Media Specialist, sekaligus 

mengembangkan keterampilan teknis di bidang tersebut. Selama menjalani 

program magang selama 640 jam, pekerja magang bertanggung jawab atas 

serangkaian aktivitas pembuatan konten yang meliputi tahapan Content Planning, 

Content Publishing, hingga Content Monitoring, serta telah berhasil menyelesaikan 

seluruh tugas yang diberikan oleh perusahaan. 

 

Kata kunci: Social Media, Content Marketing, Brand Awareness 
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Student’s Full Name 

 

ABSTRACT 

 

 

The continuously growing sandal industry in Indonesia has encourage the enrty of 

various imported brands from Brazil, such as Havaianas and Ipanema, which have 

successfully captured the attention of the local market. Recognizing this potential, 

PT Generasi.Anugrah Berkarya (GAB), a long-standing player in the footware 

industy, established a partnership with Grendene—the parent company of 

Copacabana, Grendha, Rider, and Cartago—to bring premium Brazilian sandals to 

Indonesia. In its efforts to build brand awareness, PT GAB requires the role of a 

Social Media Specialist to create engaging and relevant promotional content. The 

intern was entrusted with producing marketing content on platforms such as TikTok 

and Instagram Stories, specifically for the Grendha and Rider brands. The intern 

chose PT GAB as the internship placement to gain firsthand experience in the role 

and responsibilities of a Social Media Specialist while also developing technical 

skills in the field. Over the course of the 640-hour internship program, the intern 

was responsible for a series of content production activities, including Content 

Planning, Content Publishing, and Content Monitoring, and successfully completed 

all tasks assigned by the company. 

 

Keywords: Social Media, Content Marketing, Brand Awareness 
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