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KLIEN POTENSIAL PT BRAND MEDIA INDONESIA 

Brenda 

ABSTRAK 

 

Industri kreatif berkembang pesat seiring dengan meningkatnya kebutuhan brand 

akan strategi komunikasi digital yang inovatif dan relevan. Dalam konteks ini, 

peran Account Executive (AE) menjadi krusial sebagai penghubung antara 

perusahaan media dan klien potensial. Selama menjalani magang di PT Brand 

Media Indonesia, penulis menempati posisi sebagai Account Executive Intern di 

Divisi Account & Business Development, dengan tugas utama menjalin komunikasi 

awal dengan calon klien hingga pelaporan kampanye. Penulis juga terlibat dalam 

proses pencarian prospek, pembuatan pitch, serta koordinasi internal antar tim 

produksi dan strategis. Melalui pengalaman ini, penulis mempelajari pentingnya 

komunikasi strategis, pengelolaan relasi klien, serta kemampuan adaptasi terhadap 

dinamika industri kreatif. Selain itu, penulis juga memperoleh wawasan praktis 

tentang penerapan teori Integrated Marketing Communication dan advertising 

dalam situasi nyata. Kendala utama yang dihadapi adalah metode pencarian klien 

yang belum sistematis, namun dapat diatasi melalui inisiatif penggunaan WhatsApp 

dan bimbingan supervisor. Secara keseluruhan, kegiatan magang ini memberikan 

gambaran nyata mengenai peran AE dalam industri media digital serta menegaskan 

pentingnya sinergi antara teori akademik dan praktik lapangan. 

 

Kata kunci: Account Executive, komunikasi pemasaran, prospek klien, industri 

kreatif. 
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AKTIVITAS ACCOUNT EXECUTIVE UNTUK MENARIK 

KLIEN POTENSIAL PT BRAND MEDIA INDONESIA 

Brenda 

ABSTRACT (English) 

 

The creative industry has grown rapidly in line with the increasing demand for 

innovative and relevant digital communication strategies. In this context, the role 

of an Account Executive (AE) is crucial as a liaison between media companies and 

potential clients. During the internship at PT Brand Media Indonesia, the author 

served as an Account Executive Intern in the Account & Business Development 

Division, with responsibilities ranging from initiating communication with 

potential clients to reporting campaign performance. The author was also involved 

in prospecting, pitch creation, and internal coordination between production and 

strategic teams. Through this experience, the author gained insights into strategic 

communication, client relationship management, and the ability to adapt to the 

dynamics of the creative industry. In addition, the internship provided practical 

understanding of how Integrated Marketing Communication and advertising 

theories are applied in real-world settings. One of the main challenges faced was 

the lack of a systematic client acquisition method, which was overcome through 

WhatsApp-based outreach and supervisor guidance. Overall, this internship offered 

a concrete perspective on the AE role in the digital media industry and emphasized 

the importance of aligning academic theory with industry practice. 

Keywords: Account Executive, marketing communication, client prospecting, 

creative industry 
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