DAFTAR PUSTAKA

AMANTARA. (n.d.). Beranda. https://www.AMANTARA-asg.com/id

Ashley, C., & Tuten, T. (2015). Creative strategies in social media marketing: An
exploratory study of branded social content and consumer engagement.

Psychology & Marketing, 32(1), 15-27.

Bly, R. W. (2020). The copywriter's handbook: A step-by-step guide to writing
copy that sells (4th ed.). Henry Holt and Company.

Chaftey, D., & Ellis-Chadwick, F. (2019). Digital marketing (7th ed.). Pearson

Education.

Chaffey, D., & Smith, P. R. (2021). Digital marketing excellence: Planning,

optimizing and integrating online marketing. Routledge.

De Veirman, M., Cauberghe, V., & Hudders, L. (2017). Marketing through
Instagram influencers: The impact of number of followers and product divergence
on brand attitude. International Journal of Advertising, 36(5), 798-828.
https://doi.org/10.1080/02650487.2017.1348035

De Vries, L., Gensler, S., & Leeflang, P. S. H. (2017). Popularity of brand posts on
brand fan pages: An investigation of the effects of social media marketing.

Journal of Interactive Marketing, 26(2), 83-91.

DeMers, J. (2016, January 4). The top 7 online marketing trends that will
dominate 2016. Forbes.

https://www.forbes.com/sites/jaysondemers/2016/01/04/the-top-7-online-marketin

g-trends-that-will-dominate-2016

Falkow, S. (2019). Digital PR and copywriting strategies in the attention economy.
Journal of Digital & Social Media Marketing, 7(1), 22-29.

53

Aktivitas Social Media Marketing ..., Catherine Ramlian, Universitas Multimedia Nusantara


https://www.amantara-asg.com/id
https://doi.org/10.1080/02650487.2017.1348035
https://doi.org/10.1080/02650487.2017.1348035
https://www.forbes.com/sites/jaysondemers/2016/01/04/the-top-7-online-marketing-trends-that-will-dominate-2016
https://www.forbes.com/sites/jaysondemers/2016/01/04/the-top-7-online-marketing-trends-that-will-dominate-2016
https://www.forbes.com/sites/jaysondemers/2016/01/04/the-top-7-online-marketing-trends-that-will-dominate-2016

Hanaysha, J. R. (2018). Impact of social media marketing, price promotion, and
corporate social responsibility on customer satisfaction. Journal of Asian Business

Strategy, 8(1), 1-18. https://doi.org/10.18488/journal. 1006/2018.8.1/1006.1.1.18

Kaplan, A. M., & Haenlein, M. (2020). Rethinking the digital era: The social

media pandemic. Business Horizons, 63(1), 1-10.

Kaplan, A. M., & Haenlein, M. (2020). Users of the world, unite! The challenges

and opportunities of social media. Business Horizons, 53(1), 59—68.
Kotler, P., & Keller, K. L. (2022). Marketing management (16th ed.). Pearson.

Kotler, P., Kartajaya, H., & Setiawan, 1. (2021). Marketing 5.0: Technology for
humanity. John Wiley & Sons.

Kumar, V., & Reinartz, W. (2016). Creating Enduring Customer Value. Journal of
Marketing, 80(6), 36—68. https://doi.org/10.1509/jm.15.0414

Lou, C.,, & Yuan, S. (2019). Influencer marketing: How message value and
credibility affect consumer trust of branded content on social media. Journal of
Interactive Advertising, 19(1), 58-73.
https://doi.org/10.1080/15252019.2018.1533501

Pulizzi, J. (2014). Epic content marketing: How to tell a different story, break
through the clutter, and win more customers by marketing less. McGraw-Hill

Education.

Rose, R. (2016). Managing content marketing: The real-world guide for creating

passionate subscribers to your brand. CMI Books.

Ryan, D. (2022). Understanding digital marketing: Marketing strategies for
engaging the digital generation. Kogan Page.

54

Aktivitas Social Media Marketing ..., Catherine Ramlian, Universitas Multimedia Nusantara


https://doi.org/10.18488/journal.1006/2018.8.1/1006.1.1.18
https://doi.org/10.1509/jm.15.0414
https://doi.org/10.1080/15252019.2018.1533501
https://doi.org/10.1080/15252019.2018.1533501

Scott, D. M. (2022). The new rules of marketing and PR: How to use social
media, online video, mobile applications, blogs, news releases, and viral

marketing to reach buyers directly. John Wiley & Sons.

Solomon, M. R., Dahl, D. W., White, K., Zaichkowsky, J. L., & Polegato, R.
(2020). Consumer behavior: Buying, having, and being. Pearson.

Solomon, M. R., Marshall, G. W., & Stuart, E. W. (2020). Marketing: Real
people, real choices (10th ed.). Pearson.

Tambunan, J., Siregar, S., & Wijaya, D. (2023). Social media marketing and
impulse buying behavior. Journal of Business and Retail Management Research,

17(2), 54-69.

Tambunan, M. S., Pratama, B. G., & Wibowo, R. (2023). Pengaruh pemasaran
media sosial terhadap perilaku pembelian impulsif konsumen. Jurnal Penelitian
Teknologi dan Manajemen, 4(2), 112-125.

https://www.jptam.org/index.php/jptam/article/view/11240

Yani, R., Sari, D. P., & Wijaya, H. (2022). Pengaruh social media marketing dan
electronic word of mouth terhadap citra merek dan minat beli konsumen. Jurnal

Manajemen  Pemasaran  dan  Perilaku  Konsumen,  3(1), 71-85.

https://jmppk.ub.ac.id/index.php/jmppk/article/view/71

55

Aktivitas Social Media Marketing ..., Catherine Ramlian, Universitas Multimedia Nusantara


https://www.jptam.org/index.php/jptam/article/view/11240
https://www.jptam.org/index.php/jptam/article/view/11240
https://jmppk.ub.ac.id/index.php/jmppk/article/view/71
https://jmppk.ub.ac.id/index.php/jmppk/article/view/71

	DAFTAR PUSTAKA 

