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ABSTRAK 

 

Seiring dengan perkembangan teknologi dan pergeseran perilaku konsumen, 

strategi pemasaran dalam industri musik telah mengalami transformasi yang 

signifikan. Label musik perlu memanfaatkan berbagai strategi pemasaran lagu 

agar musisi dan karya mereka dapat menjangkau audiens yang lebih luas. Penulis 

memilih PT. Musica Studio’s sebagai lokasi magang, mengingat reputasinya 

sebagai label musik terbesar di Indonesia yang telah berhasil mempopulerkan 

sejumlah artis ternama. Tujuan dari program magang ini adalah untuk 

mengimplementasikan konsep-konsep pemasaran dan promosi lagu secara 

langsung di lingkungan kerja profesional. Musica Studio’s sendiri mengusung 

model bisnis terpadu yang dikenal sebagai 360 business, yang mencakup label 

rekaman, penerbitan lagu (publishing), manajemen artis, hingga penjualan 

merchandise resmi. Penulis ditempatkan sebagai Marketing & Promotion Intern di 

bawah Departemen Marketing & Promotion, dengan tanggung jawab utama antara 

lain menyusun release plan deck, merancang special event, serta melakukan 

digital content analysis. Selama pelaksanaan magang, konsep-konsep yang 

digunakan dalam laporan ini mengacu pada teori Integrated Marketing 

Communications menurut Shimp & Andrews (2018), konsep Social Media 

Marketing menurut Chaffey & Chadwick (2019), konsep special event menurut 

Doug Matthews (2015), dan konsep digital content analysis menurut Gohar F. 

Khan (2018). Dalam proses pelaksanaannya, ditemukan beberapa kendala yang 

cukup signifikan, seperti mundurnya jadwal perilisan lagu akibat keterlambatan 

materi promosi, kurangnya persiapan teknis maupun konseptual untuk acara 

perilisan, serta aktivitas promosi yang belum maksimal. Setelah menjalani 

aktivitas magang selama empat bulan, dapat disimpulkan bahwa strategi 

pemasaran dan promosi dalam industri musik membutuhkan perencanaan yang 

matang serta analisis performa yang berkelanjutan agar lagu yang dirilis tetap 

relevan dan mampu menjangkau audiens secara lebih luas dan efektif. 

Kata kunci: Integrated Marketing Communications, Social Media Marketing, 

Special Event, Digital Content Analysis. 
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AT PT. MUSICA STUDIO'S 

 
Nicholas Andrew Tjandra 

 

ABSTRACT 

 

 

Along with technological developments and shifts in consumer behavior, 

marketing strategies in the music industry have undergone a significant 

transformation. Music labels need to utilize various song marketing strategies so 

that musicians and their works can reach a wider audience. The author chose PT 

Musica Studio's as an internship location, given its reputation as the largest music 

label in Indonesia that has successfully popularized a number of well-known 

artists. The purpose of this internship program is to implement the concepts of 

marketing and song promotion directly in a professional work environment. 

Musica Studio's own integrated business model is known as 360 business, which 

includes record label, song publishing, artist management, and official 

merchandise sales. The author was placed as a Marketing & Promotion Intern 

under the Marketing & Promotion Department, with main responsibilities 

including compiling release plan decks, designing special events, and conducting 

digital content analysis. During the internship, the concepts used in this report 

refer to the theory of Integrated Marketing Communications according to Shimp 

& Andrews (2018), the concept of  Social Media Marketing according Chaffey & 

Chadwick (2019), the concept of special event according to Doug Matthews 

(2015), and the concept of digital content analysis according to Gohar F. Khan 

(2018). In the implementation process, several significant obstacles were found, 

such as the delay in the song release schedule due to late promotional materials, 

lack of technical and conceptual preparation for the release event, and 

promotional activities that were not maximized. After undergoing internship 

activities for four months, it can be concluded that marketing and promotion 

strategies in the music industry require careful planning and continuous 

performance analysis so that the songs released remain relevant and able to 

reach a wider and more effective audience. 

Keywords: Integrated Marketing Communications, Social Media Marketing, 

Special Event, Digital Content Analysis. 
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