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AKTIVITAS CONTENT CREATION PADA DIVISI SOCIAL 

MEDIA INTERN DI PT RE/MAX INDONESIA 
Anastasha Angeline Winata 

 

ABSTRAK 
 

Laporan magang ini disusun berdasarkan pengalaman kerja praktik selama empat 

bulan di PT RE/MAX Indonesia pada posisi Social Media Intern, khususnya 

dalam aktivitas content creation. Pemilihan perusahaan ini dilatarbelakangi oleh 

reputasi RE/MAX sebagai salah satu agen properti berskala internasional yang 

aktif memanfaatkan media sosial dalam strategi pemasarannya. Selama 

pelaksanaan magang, penulis terlibat dalam berbagai kegiatan mulai dari 

perencanaan konten, produksi dari pembuatan konsep konten, menyunting video 

hingga evaluasi performa konten digital. Disisi lain, penulis juga terlibat aktif 

pada kegiatan dunia properti, mempelajari target pasar dan market karena 

banyaknya kontribusi kepada developer di daerah Gading Serpong. Dalam 

praktiknya, penulis menghadapi beberapa kendala seperti minimnya briefing 

sebelum proses shooting, waktu editing yang terbatas, serta revisi konten 

berulang. Untuk mengatasi kendala tersebut, solusi yang diterapkan meliputi 

penyusunan template brief konten, penggunaan metode batch editing, serta 

pembuatan mini brand guideline guna menjaga konsistensi konten. Melalui 

pengalaman ini, penulis memperoleh pemahaman praktis mengenai strategi 

pemasaran digital dan keterampilan profesional dalam pengelolaan media sosial. 

 

Kata kunci: content creation, media sosial, strategi digital, magang, RE/MAX 

Indonesia 
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CONTENT CREATION ACTIVITIES IN THE SOCIAL MEDIA 

INTERN DIVISION AT PT RE/MAX INDONESIA 
Anastasha Angeline Winata 

 

ABSTRACT (English) 
 

This internship report is based on four months of practical work experience at PT 

RE/MAX Indonesia in the position of Social Media Intern, especially in content 

creation activities. The selection of this company was motivated by RE/MAX's 

reputation as one of the international property agents that actively utilizes social 

media in its marketing strategy. During the internship, the author was involved in 

various activities ranging from content planning, production from content concept 

creation, preparing videos to evaluating digital content performance. On the other 

hand, the author was also actively involved in property world activities, studying 

target markets and markets because of the many contributions to developers in the 

Gading Serpong area. In practice, the author faced several obstacles such as 

minimal direction before the shooting process, limited editing time, and repeated 

content revisions. To overcome these obstacles, the solutions implemented 

included compiling short content templates, using batch editing methods, and 

creating mini brand guidelines to maintain content consistency. Through this 

experience, the author gained a practical understanding of digital marketing 

strategies and professional skills in social media management. 

 

Keywords: content creation, social media, digital strategy, internship, RE/MAX 

Indonesia 
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