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 PERAN CORPORATE BRANDING INTERN PADA PT 

SILOAM INTERNATIONAL HOSPITALS Tbk 

 Vrisney Tanueve 

 

ABSTRAK 

 

PT Siloam International Group adalah jaringan rumah sakit swasta terdepan 

di Indonesia yang merupakan salah satu pelopor employer branding di 

industri kesehatan. Di era digital yang berkembang pesat, Siloam Hospitals 

Group menggunakan media sosial sebagai alat komunikasi untuk 

meningkatkan citra Siloam sebagai tempat kerja. Posisi magang yang dipilih 

adalah Employer Branding dalam departemen Human Capital yang berperan 

penting dalam meningkatkan citra positif khususnya melalui media sosial. 

Kegiatan magang ini bertujuan untuk mengeksplorasi peran Corporate 

Branding Intern dalam mendukung komunikasi internal perusahaan dan 

mengimplementasikan konsep komunikasi internal ke dalam praktik kerja 

nyata. Konsep yang digunakan dalam laporan magang ini adalah employer 

branding, social media management, internal communication, dan employee 

engagement. Selama melakukan praktik magang, tantangan utama yang 

dihadapi adalah timbulnya miskomunikasi di dalam proses koordinasi. 

Setelah melakukan praktik magang selama 640 jam, dapat disimpulkan 

bahwa employer branding berperan cukup penting untuk meningkatkan citra 

perusahaan sebagai tempat kerja bagi karyawan internal dan calon karyawan. 

 

Kata kunci: Employee Engagement, Employer Branding, Komunikasi 

Internal, Media Sosial, Siloam Hospitals Group  
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THE ROLE OF A CORPORATE BRANDING INTERN AT PT 

SILOAM INTERNATIONAL HOSPITALS TBK  

Vrisney Tanueve 

 

ABSTRACT 

 

PT Siloam International Group is a leading private hospital network in 

Indonesia which is one of the pioneers of employer branding in the healthcare 

industry. In the rapidly evolving digital era, Siloam Hospitals Group utilizes 

social media as a communication tool to enhance its image as a workplace. 

The internship position that’s selected is Employer Branding under the 

Human Capital department, which plays a significant role in strengthening 

the company’s positive image, particularly in social media. This internship 

program aims to explore the role of a Corporate Branding Intern in 

supporting the company’s internal communication and implementing internal 

communication concepts into real-world practice. The concepts used in this 

internship report include employer branding, social media management, 

internal communication, and employee engagement. During the internship 

program, the main challenge faced was miscommunication during the 

coordination process. After completing the internship for 640 hours, it can be 

concluded that employer branding plays an important role regarding 

enhancing the company’s reputation as a desirable workplace for both 

internal employees and prospective employees. 

 

Keywords: Employee Engagement, Employer Branding, Internal 

Communication, Siloam Hospitals Group, Social Media  
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