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AKTIVITAS MARKETING COMMUNICATION INTERN DI 
PT ARYADUTA INTERNATIONAL MANAGEMENT 

 
 

 Theresa Angelica Djoni 

 

ABSTRAK 
 

Laporan magang ini berisi tentang latar belakang pemilihan tempat magang 
didasari oleh perkembangan industri perhotelan yang terus berkembang dalam 
industri digital khususnya melalui media sosial. Tujuan dari kerja magang ini 
adalah untuk mengimplementasikan pengetahuan dan keterampilan di bidang 
komunikasi strategis khususnya media sosial ke dalam praktik langsung di dunia 
kerja profesional. Perusahaan yang menjadi tempat magang adalah PT 
International ARYADUTA Management bagian head office. Posisi yang diambil 
dalam aktivitas magang berada pada divisi Marketing Communication di head 
office dengan fokus pada kegiatan social media. Deskripsi pekerjaan meliputi 
pengembangan konten pada media sosial dari perencanaan hingga evaluasi. 
Konsep yang digunakan dalam laporan magang ini mencakup social media 
marketing. Kendala yang ditemukan selama magang adalah keterbatasan 
eksplorasi konten, tidak ada penetapan reporting untuk evaluasi, alur komunikasi 
dengan atasan. Kesimpulan yang didapatkan adalah untuk menjalankan strategi 
social media marketing di industri perhotelan secara optimal, diperlukan adaptasi 
terhadap tren digital agar dapat meningkatkan performa dan keterlibatan audiens 
secara konsisten. 

Kata kunci: industri perhotelan, marketing communication, social media 
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MARKETING COMMUNICATION INTERN ACTIVITIES AT 
PT ARYADUTA INTERNATIONAL MANAGEMENT 

 
 Theresa Angelica Djoni 

 
 

ABSTRACT 
 

This internship report contains information about the background for choosing an 
internship based on the growing development of the hospitality industry in the 
digital era, especially through social media. The purpose of this internship is to 
implement knowledge and skills in strategic communication, especially in the area 
of social media, into practical application in a professional work environment. 
The company where the internship was conducted at the head office of PT 
International ARYADUTA Management. The position chosen in this internship 
activity is in the Marketing Communication division focusing on social media 
activities. The job description included developing social media content from 
planning to evaluation stages. The concept used in this internship report is the 
concept of social media marketing. The main obstacles during the internship are 
limited opportunities for content exploration, the absence of structured reporting 
for evaluation, and unclear communication flow with supervisors. The conclusion 
is that to effectively implement social media marketing strategies in the hospitality 
industry, continuous adaptation to digital trends is essential in order to enhance 
performance and audience engagement consistently.  
 
Keywords: hospitality industry, marketing communication, social media 
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