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AKTIVITAS MARKETING COMMUNICATION INTERN DI
PT ARYADUTA INTERNATIONAL MANAGEMENT

Theresa Angelica Djoni

ABSTRAK

Laporan magang ini berisi tentang latar belakang pemilihan tempat magang
didasari oleh perkembangan industri perhotelan yang terus berkembang dalam
industri digital khususnya melalui media sosial. Tujuan dari kerja magang ini
adalah untuk mengimplementasikan pengetahuan dan keterampilan di bidang
komunikasi strategis khususnya media sosial ke dalam praktik langsung di dunia
kerja profesional. Perusahaan yang menjadi tempat magang adalah PT
International ARYADUTA Management bagian head office. Posisi yang diambil
dalam aktivitas magang berada pada divisi Marketing Communication di head
office dengan fokus pada kegiatan social media. Deskripsi pekerjaan meliputi
pengembangan konten pada media sosial dari perencanaan hingga evaluasi.
Konsep yang digunakan dalam laporan magang ini mencakup social media
marketing. Kendala yang ditemukan selama magang adalah keterbatasan
eksplorasi konten, tidak ada penetapan reporting untuk evaluasi, alur komunikasi
dengan atasan. Kesimpulan yang didapatkan adalah untuk menjalankan strategi
social media marketing di industri perhotelan secara optimal, diperlukan adaptasi
terhadap tren digital agar dapat meningkatkan performa dan keterlibatan audiens
secara konsisten.

Kata kunci: industri perhotelan, marketing communication, social media
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MARKETING COMMUNICATION INTERN ACTIVITIES AT
PT ARYADUTA INTERNATIONAL MANAGEMENT

Theresa Angelica Djoni

ABSTRACT

This internship report contains information about the background for choosing an
internship based on the growing development of the hospitality industry in the
digital era, especially through social media. The purpose of this internship is to
implement knowledge and skills in strategic communication, especially in the area
of social media, into practical application in a professional work environment.
The company where the internship was conducted at the head office of PT
International ARYADUTA Management. The position chosen in this internship
activity is in the Marketing Communication division focusing on social media
activities. The job description included developing social media content from
planning to evaluation stages. The concept used in this internship report is the
concept of social media marketing. The main obstacles during the internship are
limited opportunities for content exploration, the absence of structured reporting
for evaluation, and unclear communication flow with supervisors. The conclusion
is that to effectively implement social media marketing strategies in the hospitality
industry, continuous adaptation to digital trends is essential in order to enhance
performance and audience engagement consistently.

Keywords: hospitality industry, marketing communication, social media

viii
Aktivitas Marketing Communication..., Theresa Angelica Djoni, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT.......cccievenuinrernensaecsarsessansnnnes ii
HALAMAN PERSETUJUAN.....cooviiniininsuissensessanssassessssssassssssssssssssssssssssssssssae iii
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK
KEPENTINGAN AKADEMIS iv
KATA PENGANTAR.....ccouiitiitiiinstensnicstisaicssissesssesssssssssssesssssassssssssssssssssssessasssess v
ABSTRAK vii
ABSTRACT viii
DAFTAR ISLucuuiuiiiiiiiieisniisnisiisaesssssnsssissssssnsssessssssesssssssssssesssssssssessassssssassssesss ix
DAFTAR TABEL.....cuuiiiiiiniininsensensnecsnnssnsssessssssesssessassssssssssssssssssessasssesssssssesss xi
DAFTAR GAMBAR......ccouiiiinuinninsnnsnisnicsnsssecssissesssnssssssassssssssssssssssssssssesssssssans xii
DAFTAR LAMPIRAN....cccctintiisiisensnessanssncssissasssnssssssssssessssssssssssssssssssssessessassane xiii
BAB I
PENDAHULUAN...ccioviiicntinsensesssisssnssesssnssssssesssssssssssssstssssssssssssssssssssssssssssassasssss 1
1.1 Latar BelaKang.........cc.cooouiiiiiiiiiiie ettt e 1
1.2 Maksud dan Tujuan Pelaksanaan Kerja Magang..........c.c.cceeeveeeeveeenneennneen. 5
1.3 Waktu dan Prosedur Pelaksanaan Kerja Magang............ccccceevveeeeieennnenne. 5
1.3.1 Waktu Pelaksanaan Kerja Magang............ccccceevevveeniieeniee e 5
1.3.2 Prosedur Pelaksanaan Kerja Magang..........cccccecvveeviieeniveenieeeevee e, 6
BAB 11
GAMBARAN UMUM/PERUSAHAAN/ORGANISASL......cnviininneissancsnnenns 9
2.1 Tentang PT ARYADUTA International Management..............c..cceceevennnenne. 9
2.2 Visi Misi PT ARYADUTA International Management............cc.ccceeeennenne 11
2.3 Struktur Organisasi PT ARYADUTA International Management............. 11
BAB III
PELAKSANAAN KERJA MAGANG.....coovicseissensuicsensessaecsssssnsssssssssssssasssssans 18
3.1 Kedudukan dalam Kerja Magang............cccoccveeveiiieriieeniieeeniieeeiee e 18
3.2 Tugas dan Uraian dalam Kerja Magang............cceccveevvieeniieencieeenieeeeieeens 19
3.2.1 Tugas Kerja Magang...........ccceecveeeiiieeniieeniiieenieeeeiee e e 20
3.2.2 Uraian Pelaksanaan Kerja Magang..........ccccccoeevveniveiniieenicecnieeene, 23
823 Keridala §.... . W.. B .. 0. % A0 B B .0 .. 44
3.2.4 SOIUSL. ettt sttt 46
BAB IV
SIMPULAN DAN SARAN 49
4.1 Bumdpulan. . 8 ..... Seg...... £8 .. INE BN RS 49
4.2 SATAN....ceiiiieiiiee ettt ettt et ettt e bt e st esaeeas 51
X

Aktivitas Marketing Communication..., Theresa Angelica Djoni, Universitas Multimedia Nusantara



4.2.1 Saran untuk Perusahaan 51

4.2.2 Saran UNTUK UNIVETISIEAS. ..ceeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeennans 52

4.2.3 Saran Untuk MahaSISWa......ceeeeueeeeeee et eeaens 53

DAFTAR PUSTAK ... iiiiieeieieeececceceesesesessssssssssssssssssssssssssssssssssssssssssssssssssssssssse XV

LAMPIRAN . ..cccttieeeeeeeeeeeecececeesesesssssssssssesssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss xiv
X

Aktivitas Marketing Communication..., Theresa Angelica Djoni, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 3.1 Bagan Kedudukan Marketing Communication Intern..............c..........
Tabel 3.2 Linimasa Tugas Kerja Magang...........cccccoceevervieniienenncnieneniceeenenne

xi
Aktivitas Marketing Communication..., Theresa Angelica Djoni, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1.1 The Adoption and Use of Connected Devices and Services................ 2
Gambar 1.2 Konten ARYADUTA HOtels......cccceoeeiirieniiiinieniciceicnecenecsieee 4
Gambar 2.1 Logo ARYADUTA HoOtels......c..cooeriiniiiiniinieieiicnececceceeene 9
Gambar 2.2 Struktur Organisasi PT ARYADUTA International Management..... 12
Gambar 2.3 Struktur Marketing Communication Department...............cccccouenneee. 15
Gambar 3.1 Bagan Kedudukan Marketing Communication Intern....................... 19
Gambar 3.2 Akun Instagram ARYADUTA Hotels Group.........cccceveevievveneenennn 22
Gambar 3.3 Analisis SWOT ARYADUTA Hotels Group........ccccceceeveevuenecnnennee. 25
Gambar 3.4 Marketing Trend Spotting ARYADUTA Hotels Group.................... 26
Gambar 3.5 Target Audience ARYADUTA Hotels Group.......c.ccoceeveerveneenennee. 27
Gambar 3.6 Objective ARYADUTA Hotels Group.........coceeveeveneenenicneenieneene. 28
Gambar 3.7 Strategy Digital ARYADUTA Hotels Group.........ccccceceeverveenecnnenee. 30
Gambar 3.8 Content Pillar ARYADUTA Hotels Group.........ccceeeeeveeenieeiiennennen. 30
Gambar 3.9 Content Calendar ARYADUTA Hotels Group..........ccoceeeveeereeeeeenee. 31
Gambar 3.10 Tactics ARYADUTA Hotels Group.........cceeceeeeieenieeiieenieeieenieenee. 32
Gambar 3.11 Konten Carousel..........cocevuiriiriiiiiniiniiienieieeieseeieeeeeeeeie e 34
Gambar 3.12 Konten VId@0........cceeriiiiiieiiieiieeie ettt 35
Gambar 3.13 Caption KONteN........cceeiiieiiiiiiiiiieiieeese e 36
Gambar 3.14 Konten Interaktif...........occoriiiiiiiiiiiii e 37
Gambar 3.14 Konten GIVEAWAY........ccceriirierienieniiiieneenieeieneesie et 38
Gambar 3.13 Materi Promosi.........ccceeriiiiiiiiiiiieeeeeee e 39
Gambar 3.14 Monitoring Performa TikToK..........ccccovviiniiiiniininiiniiicieee 40
Gambar 3.15 Monthly RePOrt........ccociiiiiiiiiiiiieeieeeeeeee e 42
xii

Aktivitas Marketing Communication..., Theresa Angelica Djoni, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A Pengecekan Hasil Turnitin............cocceeviiiiieeniienienieeieeiceceeeen XVi
Lampiran B Surat Pengantar MBKM (MBKM 01)......c.cccoceiiniiniininiinieenee. Xvil
Lampiran C Kartu MBKM (MBKM 02).......ccccooiiiiiiiiniiiiiiieeieeeeeeeee e xviii
Lampiran D Daily Task (MBKM 03)........ccccoiiiiiniiiiniiieienieneeeececeeeee Xix
Lampiran E Counseling Meeting...........coceveereriinieneniiiniinieeieneesie e XX1V
Lampiran F Lembar Verifikasi Laporan (MBKM 04)...........cccccooieniniinienennne XXVi
Lampiran G Surat Penerimaan Magang (LOA)........cocevevviiniineniiniinenieeenne, XXvil
Lampiran H Perencanaan Konten..........c.ccoeveiiieniiiiiienieniiienieeieeie e xXxviil
Lampiran I Content Calendar...........c..ocoviiniiiiniiiniiiiiiiineeeeeeeeeeneseeeee XXX
Lampiran J Hasil KOnten...........ccccooveiiiiiiniiniiiiiieenicececieseeneeeeece e xxxiil
Lampiran K Monitoring dan Reporting.............ccoecueevieniiiiiieniieenienieeieeee XXX1V
Xiii

Aktivitas Marketing Communication..., Theresa Angelica Djoni, Universitas Multimedia Nusantara



	HALAMAN PERNYATAAN TIDAK PLAGIAT  
	HALAMAN PENGESAHAN  
	HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK KEPENTINGAN AKADEMIS 
	KATA PENGANTAR 
	ABSTRAK 
	ABSTRACT 
	 
	DAFTAR ISI 
	 
	DAFTAR TABEL 
	DAFTAR GAMBAR 
	DAFTAR LAMPIRAN 

