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OLRANGE DIGITAL ADVERTISING 

 

Lidwina Ghea Artha Parandita 

 

ABSTRAK 

 

 

Arus digitalisasi yang terus berkembang serta kredibilitas dari tempat magang yang 

dipilih dalam proses kerja magang menjadi latar belakang pemilihan tempat kerja 

magang. Kerja magang ini bertujuan untuk mengetahui secara langsung aktivitas 

Copywriter dalam agensi periklanan, implementasi secara langsung ilmu yang 

dimiliki, serta mengembangkan soft skill dan hard skill. Olrange Digital 

Advertising yang dibawahi oleh ALVA menjadi perusahaan yang dipilih dalam 

proses kerja magang dengan posisi Intern Copywriter yang berada di Departemen 

Kreatof dengan Senior Copywriter sebagai mentor. Pekerjaan utama Copywriter 

Intern mencakup pembuatan keperluan copy, pembuatan dan pencarian konten, 

serta melakukan brainstorming untuk mengeksekusi ide untuk dipublikasikan pada 

media sosial. Laporan magang ini menggunakan konsep copywriting menurut 

Altstiel, Tom; Grow, Jean; Jennings, Marcel (2018 ) dan Maslen (2015), konsep 

brainstorming dan critical and creative thinking menurut McCuen, Richard H. 

(2023) dan Rawlinson, J. Geoffrey (2017), dan konsep content writing menurut 

Schaefer, Mark W. (2015) dan Pressfield (2016). Selama proses kerja magang, 

kendala utama yang dialami adalah istilah serta struktur penugasan yang belum 

dipelajari dikampus, sehingga menghambat proses awal dalam masa magang. 

Setelah dilakukan magang selama seratus delapan puluh hari sebagai total kerja 

magang, didapatkan kesimpulan bahwa Aktivitas Copywriter pada agensi 

periklanan memiliki tiga (3) pekerjaan utama yaitu brainstorming, copywriting, dan 

content writing. 

 

Kata kunci: Copywriter, Copywriter Intern, Agensi Periklanan. 
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ACTIVITIES OF COPYWRITER INTERN ON 

OLRANGE DIGITAL ADVERTISING 

 

Lidwina Ghea Artha Parandita 

 

ABSTRACT 

 

 

The ever-growing digitalization and credibility of the internship location chosen in 

the internship process are the background for selecting the internship location. This 

internship aims to directly understand the activities of Copywriters in advertising 

agencies, directly implement the knowledge they have, and develop soft and hard 

skills. Olrange Digital Advertising, under ALVA, is the company chosen for the 

internship process with an Intern Copywriter position in the Creative Department 

with a Senior Copywriter as a mentor. The main tasks of the Intern Copywriter 

include creating copy requirements, creating and searching for content, and 

brainstorming to execute ideas for publication on social media. This internship 

report uses the copywriting concept according to Altstiel, Tom; Grow, Jean; 

Jennings, Marcel (2018 ) and Maslen (2015), the brainstorming and critical and 

creative thinking concepts according to McCuen, Richard H. (2023) and 

Rawlinson, J. Geoffrey (2017), and the content writing concept according to 

Schaefer, Mark W. (2015) and Pressfield (2016). During the internship process, the 

main obstacle experienced was the terms and assignment structure that had not 

been learned on campus, thus hampering the initial process during the internship 

period. After an internship of one hundred and eighty days as a total internship 

work, it was concluded that Copywriter Activities in advertising agencies have 

three (3) main jobs, namely brainstorming, copywriting, and content writing. 

Keywords: Copywriter, Copywriter Intern, Advertising Agency. 
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