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PERENCANAAN KAMPANYE DIGITAL MARKETING FATH 

INDAH SEBAGAI ACCOUNT EXECUTIVE DI KRONA 

AGENCY 

 
 Maghfira Mutiara 

 
ABSTRAK 

Perkembangan pemasaran digital yang semakin pesat mendorong banyak brand 
untuk beradaptasi agar dapat menjangkau target audiens yang lebih luas. Bagi 
brand yang selama ini mengandalkan pemasaran konvensional (offline) seperti PT 
Fath Indah Travel Service (Fath Indah), proses transisi menuju digital marketing 
memerlukan perencanaan matang dan pendampingan yang tepat. Sejak berdiri 
pada tahun 2008, Fath Indah mengoptimalkan jejaring relasi tokoh agama Islam di 
tingkat masyarakat daerah serta penyebaran informasi dari mulut ke mulut di 
kalangan jamaah. Untuk mendorong ekspansi pasar di wilayah, khususnya ke 
Jabodetabek, sekaligus memperkuat citra baru hasil rebranding, Fath Indah 
menggandeng Krona Agency Agency (PT. Krona Agency Digital Jaya Inti) 
sebagai konsultan digital marketing. Sebagai penghubung antara internal agency 
dan pihak klien, peran Account Executive diperlukan untuk memastikan jalannya 
proses konsultasi berjalan efektif dan kebutuhan klien dapat diterjemahkan secara 
akurat. Magang ini ditujukan untuk mengetahui lebih lanjut peran Account 
Executive dalam mendampingi proses perencanaan kampanye digital marketing 
Fath Indah, serta mengevaluasi efektivitas proses konsultasi yang dilakukan. 
Selama menjalankan praktek kerja magang, peran dari seorang Account Executive 
terlihat secara nyata dari mulai dari membantu mengkoordinasikan proses 
industry desk research, strategy development, tactical planning, hingga creative 
direction & ideation yang dilaksanakan secara intensif selama satu bulan. Melalui 
pengalaman ini, penulis mendapatkan pengalaman kerja profesional di industri 
sesuai dengan apa yang dipelajari pada mata kuliah account planning. 

Kata Kunci: account executive, campaign planning, digital marketing, Fath 
Indah, Krona Agency Agency 
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DIGITAL MARKETING CAMPAIGN PLANNING FOR FATH 

INDAH AS AN ACCOUNT EXECUTIVE AT KRONA AGENCY 
 

Maghfira Mutiara 
 

ABSTRACT 
 

The rapid growth of digital marketing has encouraged many brands to adapt in 
order to reach a broader target audience. For brands that have traditionally 
relied on conventional (offline) marketing, such as PT Fath Indah Travel Service 
(Fath Indah), the transition to digital marketing requires careful planning and 
proper guidance. Since its establishment in 2008, Fath Indah has optimized its 
network of religious figures within local communities and leveraged 
word-of-mouth communication among their congregants. To expand its market 
reach, particularly in the Jabodetabek area, and to strengthen its newly rebranded 
image, Fath Indah partnered with Krona Agency Agency (PT. Krona Agency 
Digital Jaya Inti) as its digital marketing consultant. As the liaison between the 
agency's internal team and the client, the Account Executive plays a crucial role 
in ensuring the consultation process runs effectively and that the client's needs are 
accurately translated. This internship aims to explore the role of the Account 
Executive in assisting the planning of Fath Indah's digital marketing campaigns 
and to evaluate the effectiveness of the consultation process. Throughout the 
internship, the role of an Account Executive was demonstrated by coordinating 
industry desk research, strategy development, tactical planning, and creative 
direction & ideation, carried out intensively over one month. This experience 
provided the author with professional industry experience in line with the content 
studied in the account planning course. 
 

Keywords: account executive, campaign planning, digital marketing, Fath Indah, 
Krona Agency Agency 
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