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Alvina Wijayanti 

 

ABSTRAK 

 

Latar belakang pemilihan tempat magang didasarkan pada meningkatnya 

kebutuhan akan komunikasi strategis yang efektif di tengah pesatnya 

perkembangan industri Public Relations (PR), khususnya dalam konteks 

digitalisasi komunikasi. Magang ini bertujuan untuk mengaplikasikan teori yang 

diperoleh selama masa perkuliahan ke dalam praktik langsung di industri 

komunikasi, serta memahami dinamika kerja di agensi PR profesional. Perusahaan 

yang dipilih adalah Image Dynamics, agensi Public Relations yang memiliki 

spesialisasi dalam manajemen reputasi dan media relations, termasuk untuk klien 

besar seperti UNIQLO Indonesia. Selama 85 hari magang, pemagang menjalankan 

peran sebagai Public Relations Intern dengan tanggung jawab meliputi penyusunan 

siaran pers, perencanaan dan pelaksanaan event media, distribusi materi 

komunikasi kepada media, media monitoring, serta penyusunan laporan bulanan. 

Aktivitas ini memberi pemahaman praktis tentang alur kerja PR, pelibatan media, 

hingga pentingnya akurasi dan strategi dalam komunikasi klien. Melalui 

pengalaman ini, pemagang memperoleh wawasan menyeluruh mengenai 

pentingnya kolaborasi, adaptasi, serta analisis media dalam mendukung 

keberhasilan strategi komunikasi dan menjaga reputasi perusahaan secara 

berkelanjutan. 

 

Kata kunci: public relations,  komunikasi strategis, reputasi, media relations, 

magang 
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THE ROLE OF PUBLIC RELATIONS CONSULTANT 

ACTIVITIES AT IMAGE DYNAMICS AGENCY IN 

MAINTAINING THE REPUTATION OF UNIQLO

 

Alvina Wijayanti  

 

ABSTRACT  

 

The selection of the internship placement was based on the growing need for 

effective strategic communication amid the rapid development of the Public 

Relations (PR) industry, particularly in the context of digital communication. This 

internship aimed to apply theories learned during university into real-world 

communication practices and to understand the workflow of a professional PR 

agency. The chosen company was Image Dynamics, a Public Relations agency 

specializing in reputation management and media relations, including for major 

clients such as UNIQLO Indonesia. Over the course of 85 days, the intern served 

as a Public Relations Intern with responsibilities including drafting press releases, 

planning and executing media events, distributing communication materials to the 

media, conducting media monitoring, and preparing monthly reports. These 

activities provided practical insight into PR workflows, media engagement, and the 

importance of accuracy and strategy in client communication. Through this 

experience, the intern gained a comprehensive understanding of the importance of 

collaboration, adaptability, and media analysis in supporting the success of 

communication strategies and maintaining a company’s sustainable reputation. 

 

Keywords: public relations, strategic communication, reputation, media 

relations, internship 
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