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AKTIVITAS MARKETING COMMUNICATION

DI QUBIKA BOUTIQUE HOTEL GADING SERPONG

Beatriz Aurelia Sareal

ABSTRAK

Penulisan laporan ini bertujuan untuk mendeskripsikan aktivitas kerja
magang yang dilakukan di departemen marketing untuk mempelajari dan
memahami langsung peran krusial seorang Marketing Communication dalam
membangun citra hotel serta menarik banyak pelanggan dan tamu. Industri
perhotelan terus berkembang, menciptakan peluang besar dalam
meningkatkan daya saing melalui komunikasi pemasaran yang efektif.
Menjadi citra utama sekaligus orang dibalik layar konten di media sosial
Qubika Boutique Hotel dan Portable Qubika Kitchen & Lounge mungkin
terdengar sederhana. Namun, tugas seorang Marketing Communication
sangatlah penting karena harus memahami seluruh keinginan dan kebutuhan
target pasar, merancang strategi komunikasi yang efektif, serta memastikan
pesan yang disampaikan sesuai dengan citra hotel dan restoran. Selain itu,
peran ini pun sebagian besar mencakup pengelolaan media sosial hingga
merencanakan kampanye pemasaran untuk meningkatkan engagement dan
merancang event. Selama melakukan proses kerja magang selama lebih dari
640 jam, banyak ilmu dan pengalaman baru yang dapat meningkatkan
keterampilan teknis, interpersonal, dan manajerial. Dapat disimpulkan bahwa
peran Marketing Communication sangat penting untuk menjaga citra positif
dan komunikasi yang efektif antara perusahaan dan pelanggan.

Kata kunci: Industri Perhotelan dan Restoran, Media Sosial, Komunikasi
Pemasaran, Magang
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MARKETING COMMUNICATION ACTIVITIES

AT QUBIKA BOUTIQUE HOTEL GADING SERPONG

Beatriz Aurelia Sareal

ABSTRACT

The writing of this report aims to describe the internship activities carried out in
the marketing department to learn and understand firsthand the crucial role of a
Marketing Communication in building a hotel's image and attracting many
customers and guests. The hospitality industry continues to grow, creating a great
opportunity to increase competitiveness through effective marketing
communications. Being the main image and the person behind the scenes of Qubika
Boutique Hotel and Portable Qubika Kitchen & Lounge's social media content may
sound simple. However, the job of a Marketing Communication is very important
as they have to understand all the wants and needs of the target market, design
effective communication strategies, and ensure that the messages conveyed are in
line with the image of the hotel and restaurant. In addition, this role also mostly
includes social media management to planning marketing campaigns to increase
engagement and designing events. During the internship process for more than 640
hours, a lot of new knowledge and experiences that can improve technical,
interpersonal, and managerial skills. It can be concluded that the role of Marketing
Communication is very important to maintain a positive image and effective
communication between the company and customers.

Keywords: Hospitality and Restaurant Industry, Social Media, Marketing
Communication, Internship
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