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Filbert Fausto

ABSTRAK

Perkembangan teknologi digital telah mendorong perusahaan untuk mengalihkan
strategi pemasarannya ke ranah digital. PT Partner Impian Milenial (Schoters),
sebagai perusahaan edutech yang berfokus pada persiapan studi ke luar negeri,
memanfaatkan digital marketing sebagai salah satu strategi utamanya. Tujuan dari
pelaksanaan magang ini adalah untuk mempelajari dan mengimplementasikan
strategi digital marketing secara langsung, khususnya melalui platform Meta Ads.
Penulis menjalani magang sebagai Digital Marketing Intern, dengan fokus utama
pada proses pembuatan iklan, penyusunan caption, pembuatan creative brief,
penentuan target audiens, pengelolaan kampanye, hingga pelaporan performa iklan
mingguan. Kendala utama yang dihadapi adalah kurangnya pengalaman dalam
penggunaan Meta Ads. Hasil dari kegiatan magang menunjukkan peningkatan
pemahaman penulis terhadap praktek digital marketing secara profesional dan
kemampuan dalam mengelola kampanye iklan digital secara keseluruhan.
Laporan ini diharapkan dapat memberikan gambaran praktis bagi mahasiswa dalam
memahami penerapan digital marketing di industri edutech.

Kata kunci: Digital Marketing, Intern, Kampanye Iklan, Meta Ads, Schoters
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PUT TITLE OF INTERNSHIP REPORT HERE WITH CAPITAL
LETTERS

Filbert Fausto

ABSTRACT

The development of digital technology has encouraged companies to shift their
marketing strategies to the digital realm. PT Partner Impian Milenial (Schoters),
as an edutech company that focuses on preparing for overseas study, utilizes digital
marketing as one of its main strategies. The purpose of this internship is to learn
and implement digital marketing strategies directly, especially through the Meta
Ads platform. The author underwent an internship as a Digital Marketing Intern,
with the main focus on the process of creating advertisements, compiling captions,
creating creative briefs, determining target audiences, managing campaigns, and
reporting weekly advertising performance. The main obstacle faced was the lack of
experience in using Meta Ads, which was then overcome through supervisor
guidance and independent learning. The results of the internship showed an
increase in the author's understanding of professional digital marketing practices
and the ability to manage digital advertising campaigns end-to-end. This report is
expected to provide a practical overview for students in understanding the
application of digital marketing in the edutech industry.

Keywords: Digital Marketing, Intern, Kampanye Iklan, Meta Ads, Schoters
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