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MENDUKUNG PROMOSI DIGITAL PT SINOTIF INDONESIA

Vallencia Natalie

ABSTRAK

Di era transformasi digital, sektor pendidikan di Indonesia mengalami perubahan
signifikan dengan adopsi teknologi untuk meningkatkan kualitas dan aksesibilitas
pembelajaran. Transformasi digital menuntut pendekatan menyeluruh yang
meliputi peningkatan proses, penerapan strategi berorientasi pelanggan, serta
kemampuan adaptasi terhadap dinamika pasar yang terus berubah. Posisi magang
yang dijalani adalah social media marketing di Departemen Marketing PT Sinotif
Indonesia. Tugas utama social media marketing intern adalah menjalankan kegiatan
komunikasi pemasaran yang bertujuan menarik calon murid baru serta
mempertahankan dan meningkatkan citra perusahaan sebagai lembaga bimbingan
belajar unggulan. SMART Goals dalam digital marketing menurut Chaffey (2012).
Kendala utama yang dihadapi adalah perbedaan signifikan antara aktivitas magang
dengan latihan yang pernah dilakukan di kampus, terutama pada tahap
brainstorming, serta keterbatasan waktu dan tekanan target yang menuntut proses
kerja lebih cepat dan efisien. Hal ini mengharuskan penyesuaian pola pikir dan
kemampuan adaptasi yang lebih tinggi dalam lingkungan kerja profesional.

Kata kunci: digital marketing strategy, pendidikan, SMART Goals, social media
marketing, transformasi.
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THE ROLE OF SOCIAL MEDIA MARKETING INTERN IN
SUPPORTING PT SINOTIF INDONESIA'S DIGITAL
PROMOTION

Vallencia Natalie

ABSTRACT

In the era of digital transformation, the education sector in Indonesia has
undergone significant changes with the adoption of technology to improve the
quality and accessibility of learning. Digital transformation requires a
comprehensive approach that includes process improvement, customer-oriented
strategy implementation, and the ability to adapt to the ever-changing market
dynamics. The internship position undertaken was as a social media marketing
intern in the Marketing Department at PT Sinotif Indonesia. The primary
responsibilities of social media marketing involve conducting marketing
communication activities aimed at attracting new prospective students, as well as
maintaining and enhancing the company’s image as a leading educational tutoring
institution in Indonesia. This internship report applies the digital marketing
strategy concepts according to Chaffey & Chadwick (2022) and the SMART Goals
framework in digital marketing as proposed by Chaffey (2012). The main challenge
faced during the internship was the significant difference between the activities
performed at PT Sinotif Indonesia and the exercises previously experienced during
university coursework, particularly during the brainstorming phase. Additionally,
time constraints and target pressures required the brainstorming process to be
faster and more efficient compared to the academic environment. This situation
demanded a higher level of mindset adjustment and adaptability in a professional
work setting.

Keywords: digital marketing strategy, digital transformation, education, social

media marketing, SMART Goals.
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