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PERAN MARKETING COMMUNICATION INTERN DI
DEPARTEMEN MARKETING PT RUSLI VINILON SAKTI

Laticia Kimberly Tanto

ABSTRAK

Pesatnya pertumbuhan pembangunan infrastruktur di Indonesia telah mendorong
kebutuhan sistem perpipaan dan membuka peluang besar bagi perusahaan lokal
seperti PT Rusli Vinilon Sakti. Tujuan kerja magang ini adalah untuk meningkatkan
pemahaman dan kemampuan penulis dalam strategi komunikasi pemasaran di
bidang public relations, events & experiences, dan social media marketing. PT
Rusli Vinilon Sakti merupakan produsen sistem perpipaan yang memproduksi pipa
uPVC, HDPE, PPR, hingga Krah. Posisi magang yang dijalani penulis adalah
Marketing Communication Intern di bawah departemen Marketing. Aktivitas yang
dijalani meliputi penulisan feature article, penulisan siaran pers, peliputan CSR,
penyusunan konten Instagram, pendukungan persiapan acara, hingga analisis
kompetitor. Konsep utama yang digunakan dalam laporan ini adalah konsep
komunikasi pemasaran oleh Fill & Turnbull (2019), Rossiter et al. (2018), dan Dewi
et al. (2024). Kendala selama proses magang adalah perbedaan praktik public
relations di lapangan dengan teori yang diajarkan di kampus, serta tantangan dalam
beradaptasi secara sosial di lingkungan kerja. Setelah menjalani proses magang,
penulis menyadari pentingnya berpikir kritis, beradaptasi terhadap dinamika
industri, dan menerapkan pembelajaran akademis ke dalam praktik profesional
untuk mendukung strategi komunikasi perusahaan.

Kata kunci: Marketing Communication Intern, PT Rusli Vinilon Sakti, Vinilon
Group, Public Relations, Events and Experiences
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THE ROLE OF MARKETING COMMUNICATION
INTERN IN THE MARKETING DEPARTMENT AT PT RUSLI
VINILON SAKTI

Laticia Kimberly Tanto

ABSTRACT

The rapid growth of infrastructure development in Indonesia has increased the
demand for piping systems, creating significant opportunities for local companies
such as PT Rusli Vinilon Sakti. The purpose of this internship was to enhance
writer’s understanding and capabilities in marketing communication strategies,
particularly in public relations, events & experiences, and social media marketing.
PT Rusli Vinilon Sakti is a leading piping system manufacturer, producing uPVC,
HDPE, PPR, and KRAH pipes. The writer took on the role of Marketing
Communication Intern under the Marketing Department. Responsibilities included
writing feature articles, drafting press releases, covering CSR programs,
developing Instagram content, supporting event preparation, and conducting
competitor analysis. This report adopts the Marketing Communication concept by
Fill & Turnbull (2019), Rossiter et al. (2018), and Dewi et al. (2024). Key
challenges encountered during the internship included the gap between academic
theory and real-world public relations practices, as well as social adaptation in the
workplace. The writer concluded that critical thinking, adaptability to industry
dynamics, and the ability to translate academic learning into professional practice
are essential in supporting corporate communication strategies.

Keywords: Marketing Communication Intern, PT Rusli Vinilon Sakti, Vinilon
Group, Public Relations, Events and Experiences
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