DAFTAR PUSTAKA

References

Bly, R. W. (1985). The Copywriter's Handbook: 2020 edition. New York: St.
Martin's Griffin.

Fauzan, R (2021, April 22). Belanja Iklan 2020 Moncer, Nielsen: Ini Proyeksi
untuk 2021. Diambil kembali dari Bisnis.com:
https://ekonomi.bisnis.com/read/20210422/12/1384960/belanja-iklan-

2020-moncer-nielsen-ini-proyeksi-untuk-2021

Flowers, B. (2020). The Naming Book: 5 Steps to Creating Brand and Product

Names that Sell. Trvine: Entrepreneur Press.

Humphrey, L., Bradley, J., Somers, A., & Gilpin, G. (2011). The Little Book of

Transcreation. London: Mother Tongue Ltd.

Moriarty, S., Mitchell, N., & Wells, W. (2012). Advertising & IMC Principles and

Practice. New Jersey: Pearson Education.

Nielsen Ad Intel. (2024). Nielsen's 2024 Annual Marketing Report. New York:

Nielsen.
Ogilvy, D. (1983). Ogilvy on Adversiting. New York: Crown Publishers.

Sattler-Hovdar, N. (2024). Transcreation Experts. Diambil kembali dari

Transcreation Experts: https://www.transcreationexperts.com/

Shimp, T. A., & Andrews, J. C. (2018). Advertising Promotion and Other Aspects

of Integrated Marketing Communications. Mason, Ohio: Cengage Learning.

Sullivan, L. (1998). Hey, WHipple, Squeeze This: A Guide to Creating Great Ads.
New Jersey: John Wlley & Sons, Inc.

We Are Social & Meltwater.(2024, February). Digital 2024: Indonesia [PDF].
Diambil kembali dari We Are Social Indonesia:
https://wearesocial.com/id/wp-

content/uploads/sites/19/2024/02/Digital 2024 Indonesia.pdf

29

Aktivitas Copywriter Intern di Pantarei Communications, Vallen Felysia, Universitas Multimedia Nusantara



