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AKTIVITAS MARKETING BRAND EXECUTIVE NESTLE 
PURINA PETCARE 

 
 Shareefa Aisyah Andjani 

 
ABSTRAK 

 

Sejak 1866, Nestlé menjadi salah satu perusahaan FMCG (Fast-Moving 
Consumer Goods) dengan produk yang beragam. Sereal, nutrisi anak, kopi, 
hingga perawatan hewan peliharaan merupakan produk yang dimiliki Nestlé. 
Komitmen Nestlé dalam menyajikan produk berkualitas dan berkelanjutan 
membuka praktik magang bagi mahasiswa untuk mengenali industri FMCG, 
inovasi produk, serta pengemasan komunikasi perusahaan. Salah satu produk 
yang dikenal dengan Nestlé Purina Petcare, masih membutuhkan peran divisi 
Marketing untuk mengemas komunikasi agar kesadaran merek meningkat. 
Kegiatan aktivasi merek seperti membuka booth, kegiatan, hingga acara akan 
menjadi wadah untuk meningkatkan kesadaran merek Nestlé Purina Petcare. 
Peningkatan kesadaran merek Nestlé Purina Petcare bertujuan agar masyarakat 
menyadari pentingnya pemberian nutrisi terbaik pada hewan peliharaan. Setelah 
melakukan aktivitas praktik kerja magang, pemahaman akan komunikasi 
pemasaran industri FMCG telah meningkat.  
 

Kata kunci: Activation, Kesadaran Merek, Komunikasi Internal, Marketing 
Communication, Nestlé, Nestlé Purina Petcare 
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MARKETING BRAND EXECUTIVE OF NESTLE PURINA 
PETCARE 

 
 Shareefa Aisyah Andjani  

 
ABSTRACT 

 

Since 1866, Nestlé has become one of the leading FMCG (Fast-Moving 
Consumer Goods) companies with a diverse range of products. Cereals, children's 
nutrition, coffee, and pet care are products owned by Nestlé. Nestlé's commitment 
to delivering quality and sustainable products opened internship opportunities for 
students to gain insights into the FMCG industry, product innovation, and 
communication strategies. One of the products, Nestlé Purina Petcare, still 
requires the Marketing division's role in refining its communication strategies and 
enhancing brand awareness. Brand activation activities such as booths, events, 
and programs will serve as a platform to increase brand awareness of Nestlé 
Purina Petcare. The goal of increasing brand awareness for Nestlé Purina Petcare 
is to make the public aware of the importance of providing the best nutrition for 
pets. After completing the internship activities, understanding of marketing 
communication in the FMCG industry has improved. 
 
Keywords: Activation, Brand Awareness, Internal Communication, Marketing 
Communication, Nestlé, Nestlé Purina Petcare 
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