DAFTAR PUSTAKA

Berger, A. A. earch Methods: An
Introduction t (5th ed.). SAGE

Chandra,

ari, 1(
12/ki.v1il.15714
Diogo, vIDAC h
mective

Ghozi S., In dimension of
ve in Indonesia.
agement: 1JSOM,

Holtzman, D. M., Kraft, E. M., & Small, E. (2022). Use of ePortfolios for making
hiring decisions.: a comparison of the results from representatives of large
and small businesses. Journal of Work-Applied Management, 14(1), 18-34.

https://doi.org/10.3389/fpsyg.2021.771272

Kotler, P., arm'a, E., rvmaeﬁ, I.Rﬂﬁar tini&‘ ﬁvin@om
ditional to Digital. New Jersey: Jo iley & Sons, Inc.
Kotler,ML Kﬁ, K.l‘._(ZOT'; Mc"ketzM[amEnenth eli ). ﬁon:

earson Educati

cation.

NUSANTARA

55

Peran Content Creator..., Pingkan Nur Pricilla, Universitas Multimedia Nusantara


https://doi.org/10.1007/978-3-030-15758-6_5

Lopes, A. R., & Casais, B. (2022). Digital Content Marketing: Conceptual Review
and Recommendations ti Academy of Strategic
Management Journ

Mayer, R. E. (2014
of Multimedic

Q mbrldge Handbook

asyarakat, 5(2),

Smith, P., & Zook, Z. (2016 cations: Offline and Online

Integration, Engagement and Analytics. London: Kogan Page.

Surjono, W. (2024) Strategl Manaj emen Pemasaran Digital dalam Memngkatkan

56

Peran Content Creator..., Pingkan Nur Pricilla, Universitas Multimedia Nusantara


http://repositori.kemendikdasmen.go.id/id/eprint/18009
https://doi.org/10.21831/dinamika.v7i1.48699

