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TRITON INTERNASIONAL 

 Fabeline Nonne Putranto 

ABSTRAK 
 

Laporan ini membahas tentang pengalaman magang sebagai pemagang Pemasaran 
Sosial Media di PT Triton Internasional, distributor resmi Maytag Commercial 
Laundry di Indonesia. Pemagang secara aktif terlibat dalam pengelolaan akun 
Instagram @maytag.id dan @maxpress_official, mulai dari riset konten, 
perencanaan, hingga eksekusi produksi konten. Berbagai tugas, mencakup 
pembuatan caption, script video, serta keterlibatan langsung dalam proses 
shooting dan evaluasi performa konten. Pekerjaan yang dijalani mengacu pada 
konsep strategi konten dari Kingsnorth (2022), serta prinsip komunikasi digital 
dari Tuten & Solomon (2021). Pemagang juga menerapkan pengetahuan dari 
perkuliahan, seperti Media Planning, Sales Promotion, dan Advertising 
Management, untuk praktek di lapangan. Selama magang, pemagang memperoleh 
keterampilan dan kolaborasi, cara menyesuaikan gaya komunikasi merek, serta 
adaptasi terhadap tren digital terkini. Laporan ini menunjukkan pentingnya peran 
pemagang dalam menjaga keberlanjutan strategi pemasaran media sosial dan 
memberikan kontribusi nyata terhadap performa komunikasi perusahaan. 

 
Kata kunci: Media Sosial, Magang Pemasaran, Strategi Konten Digital, 

Komunikasi Pemasaran 
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THE ROLE OF SOCIAL MEDIA MARKETING INTERN AT PT 

TRITON INTERNASIONAL  

Fabeline Nonne Putranto 

 

ABSTRACT (English) 
 

This report discusses the internship experience as a Social Media Marketing 
Intern at PT Triton Internasional, the official distributor of Maytag Commercial 
Laundry in Indonesia. The intern was actively involved in managing the 
Instagram accounts @maytag.id and @maxpress_official, from content research, 
planning, to content production execution. Various tasks, including creating 
captions, video scripts, and direct involvement in the shooting process and 
evaluating content performance. The work carried out refers to the concept of 
content strategy from Kingsnorth (2022), as well as the principles of digital 
communication from Tuten & Solomon (2021). The intern also applied knowledge 
from lectures, such as Media Planning, Sales Promotion, and Advertising 
Management, to practice in the field. During the internship, the intern gained 
skills and collaboration, how to adjust the brand's communication style, and 
adaptation to the latest digital trends. This report shows the importance of the 
role of interns in maintaining the sustainability of social media marketing 
strategies and making real contributions to the company's communication 
performance. 

 Keywords: Social Media, Marketing Intern, Digital Content Strategy, 
Marketing Communication 
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