DAFTAR PUSTAKA

@maytagcoinlaundry id. (2025). Maytag Coin Laundry. [Instagram]. Retrieved
from https://www.instagram.com/maytagcoinlaundry id/

Agisna, M., & Mahadian, A. B. (2022). Analisis Humor Dalam Konten Tiktok
@fadlanholao. Jurnal Interaksi, 6(1), 1-10.
https://doi.org/10.30596/interaksi.v6il.7536

Asiani, F., & Amira. (2020). Persuasive Copywriting: Sebuah Seni Menjual
Melalui Tulisan. Y ogyakarta: Quadrant.

Barker, Bormann, Zahay, & Roberts. (2021). Social Media Marketing: A Strategic
Approach. Boston: Cengage Learning.

Bly, R. W. (2020). The Copywriter’s Handbook. New York: Holt Paperbacks.

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing. London: Pearson
Education.

Hanlon, A. (2019). Digital Marketing: Strategic Planning & Integration. London:
Sage Publications.

Kingsnorth, S. (2022). Digital Marketing Strategy: An Integrated Approach to
Online Marketing. London: Kogan Page Publishers.

Kotler, P., Kartajaya, H., & Setiawan, 1. (2021). Marketing 5.0: Technology for
Humanity. Hoboken: John Wiley & Sons.

Kusuma, E., Khuntari, D., & Desi, Y. P. (2024). Pemanfaatan Akun Tiktok
@infodhaharjogja Sebagai Media Komunikasi Pemasaran Kuliner di Daerah

Istimewa Yogyakarta. Jurnal llmiah Manajemen Informasi Dan Komunikasi,
8(2), 73-87. https://doi.org/10.56873/jimik.v8i2.471

Laundromat. (2025). Laundromat.Id. [Website laundromat.id].
https://laundromat.id/contact-us/

PT Triton Internasional. (2025). PT Triton Internasional. [LinkedIn Company
Page]. Retrieved from https://id.linkedin.com/company/pt-triton-
internasional

Tuten, T. L., & Solomon, M. R. (2021). Social Media Marketing (4th ed.).
London: Sage Publication.

Wardhana, A. (2025). Content Marketing Dalam Pemasaran Media Sosial.
Purbalingga: Eureka Media Aksara.

Zhang, Z., & Zhang, L. (2025). Most Significant Impact on Consumer
Engagement: An Analytical Framework for the Multimodal Content of Short
Video Advertisements. Journal of Theoretical and Applied Electronic
Commerce Research, 20(2), 54. https://doi.org/10.3390/jtaer20020054

44

Peran Social Media Marketing Intern pada PT Triton Internasional, Fabeline Nonne Putranto,
Universitas Multimedia Nusantara



