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DEPARTEMEN OTOMOTIF PT DYANDRA PROMOSINDO 

 

 Briant Bintang 

 

ABSTRAK 

 

Penulis memilih PT Dyandra Promosindo sebagai tempat untuk menjalani program 

magang adalah, karena didasari dengan pertumbuhan industri event organizer yang 

cukup signifikan meningkat, khususnya pada event organizer yang berfokus di 

bidang MICE, seperti PT Dyandra Promosindo, khususnya pada event otomotif. 

Tujuan Penulis mengikuti dan menjalani program magang di PT Dyandra 

Promosindo, khususnya pada departemen event otomotif, sebagai Social Media 

dilandaskan karena ingin mempelajari lebih lanjut  dan mengimplementasikan 

materi mata kuliah Social Media & Marketing, dan Special event & Brand 

Activation. Program magang yang penulis jalani adalah, program magang yang 

berada di perusahaan event organizer di bidang MICE, yaitu PT Dyandra 

Promosindo. Dalam pelaksanaanya, penulis bekerja sebagai Social Media Intern, 

dengan  deskripsi pekerjaan memproduksi konten untuk Social Media di beberapa 

event terkait, melakukan dan mengikuti dan menganalisis tren di Social Media, dan 

mengelola akun media sosial. Penulis fokus menggunakan model RACE 

Framework milik Chaffey & Chadwick. Penulis berhasil dalam menjalankan 

program magang di PT Dyandra Promosindo dengan baik, khsususnya pada 

manajemen event Otomotif, sebagai Social Media. 

 

Kata kunci: Social Media Officer,  PT Dyandra Promosindo, Event Otomotif, Event 

MICE, IIMS 2025, PEVS 2025 
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SOCIAL MEDIA MARKETING INTERN ACTIVITIES IN THE 

AUTOMOTIVE DEPARTMENT OF PT DYANDRA 

PROMOSINDO 

Briant Bintang 

 

ABSTRACT 

 

The author selected PT Dyandra Promosindo as the Internship placement due to 

the significant growth of the event organizer industry, particularly in the MICE 

sector, where PT Dyandra Promosindo specializes, especially in automotive events. 

The purpose of undertaking an Internship at PT Dyandra Promosindo, specifically 

in the automotive event department as a Social Media Intern, was to gain a deeper 

understanding of and apply the knowledge acquired from the Social Media & 

Marketing and Special event & Brand Activation courses. The Internship program 

undertaken by the author was at a MICE-focused event organizer company, namely 

PT Dyandra Promosindo. During the Internship, the author worked as a Social 

Media Intern, responsible for producing Social Media content for various related 

events, monitoring and analyzing Social Media trends, and managing Social Media 

accounts. The author’s work was guided by the Chaffey & Chadwick’s Race 

Framework model. The Internship at PT Dyandra Promosindo was successfully 

completed, particularly in the field of automotive event management, with a focus 

on Social Media. 

Keywords: Social Media Officer, PT Dyandra Promosindo, Automotive Event, 

MICE Event, IIMS 2025, PEVS 2025 
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