DAFTAR PUSTAKA

Adam Muarif, Achmad Syarifudin, & Muhammad Randicha Hamandia. (2024).
Analisis Faktor Keberhasilan Event organizer Dalam Menyelenggarakan
Acara(Studi Kasus Cv Sound7rack Indonesia). Journal of Business and Halal
Industry, 1(4), 8. https://doi.org/10.47134/jbhi.v1i4.414

Akbar, A. R. (2024). PERAN SALES OFFICER F&B DALAM PAMERAN
OTOMOTIF YANG DISELENGGARAKAN OLEH DYANDRA
PROMOSINDO. Universitas Multimedia Nusantara.

Allen, J., Harris, R., McDonnell, I., O’Toole, W., & [ZEE A, WFBEDE]. (2009).
Festival and Special Event Management (i B 875 B 45 #) (6th ed.).

Barker, M. S., Barker, D. 1., Bormann, N. F., & Neher, K. E. (2016). Social Media
Marketing: A Strategic Approach (2nd Edition). In Marketing Para Medios
Sociales. Un Planteamiento Estratégico.

Chaffey, D., & Ellis-Chadwick (2016). Digital marketing: Strategy,
Implementation and prActice (6th ed.). International Journal of Business and
Economic Affairs, 6(2).

Charlesworth, A. (2014). An introduction to Social Media Marketing. In An
Introduction to Social Media Marketing.
https://doi.org/10.4324/9780203727836

Clarissa, M. (2024). PERAN DAN AKTIVITAS PROJECT OFFICER DALAM
PAMERAN OTOMOTIF YANG DISELENGGARAKANOLE DYANDRA
PROMOSINDO. Universitas Multimedia Nusantara.

Communiandco. (2024). Sejarah dan Perkembangan Event organizer di Indonesia.
In Communiandco.Id. https://communiandco.id/?p=1212

Daniera, D. (2023). Industri Event Mulai Bangkit, Pelaku Usaha Mengaku Belum
Balik Modal. Liputan6.Com.
https://www liputan6.com/lifestyle/read/5223948/industri-event-mulai-
bangkit-pelaku-usaha-mengaku-belum-balik-modal

Digdayanani, R. (2024). AKTIVITAS MAGANG SEBAGAI CUSTOMER
CHANNEL ACTIVATION PADA SALES MARKETING DEPARTMENT DI
PT SEWU SEGAR NUSANTARA. Universitas Multimedia Nusantara.

Dyandra Promosindo. (2025). Dyandra promosindo. https://dyandra.com/

Fill, C., & Turnbull, S. (2016). Marketing Communications : Discovery, Creation,
and Conversations. British Library Cataloguing-in-Publication Data, 7.

Getz, D., & Page, S. J. (2019). Event studies theory, research and policy for planned
events. In Event Studies: Theory, Research and Policy for Planned Events.

81
AKTIVITAS SOCIAL MEDIA... PT DYANDRA PROMOSINDO, Briant Bintang, Universitas Multimedia
Nusantara



https://doi.org/10.4324/9780429023002

Kemp, S. (2025). Digital 2025: Indonesia — DataReportal-Global Digital Insights.
https://datareportal.com/reports/digital-2025-indonesia#:~:text=Social
Media statistics for Indonesia,at the start of 2025.

Kustiadi, Y. D. (2019). Penerapan SOP (Standard Operational Procedure) dalam
meminimalisir tingkat kesalahan dalam proses input data PT. Amara Tujuh
Perjuangan. Universitas Multimedia Nusantara.

Ryan, D. (2016). Understanding Digital marketing: Marketing Strategies for
Engaging the Digital generation-Damian Ryan-eBook. Understanding Digital
marketing: Marketing Strategies for Engaging the Digital Generation.

Saputri, D. D. Y. (2024). AKTIVITAS SOCIAL MEDIA SPECIALIST INTERN DI
MEDIABRANDS CONTENT STUDIO. Universitas Multimedia Nusantara.

Seven Event. (2021). PENYELENGGARA | Jakarta Auto  Week.
https://jakartaautoweek.com/the-host-organizer/

Shaw, S. J., & Davis, K. R. (1973). Marketing Management. In Journal of
Marketing (Vol. 37, Issue 1). https://doi.org/10.2307/1250781

Sulistyo, P. D. (2019). 25 tahun Dyandra menjaga kepercayaan.
https://www.kompas.id/baca/utama/2019/07/24/dyandra-promosindo-terus-
berikan-kepercayaan

Tuten, T., & Solomon, M. R. (2017). Social Media Marketing-Tracy L. Tuten,
Michael R. Solomon. In 2017.

82
AKTIVITAS SOCIAL MEDIA... PT DYANDRA PROMOSINDO, Briant Bintang, Universitas Multimedia
Nusantara



