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PERAN MARKETING COMMUNICATION INTERN DI 

HOTEL BOROBUDUR JAKARTA 

 
Felicia Lesmana 

 

ABSTRAK 

Marketing Communication memiliki peran penting dalam proses membangun citra, 

loyalitas, serta kekuatan untuk mampu bersaing terutama bagi industri perhotelan 

seiring waktu berkembang. Dilengkapi dengan pendekatan Integrated Marketing 

Communication, hotel diharuskan untuk mengembangkan strategi komunikasi yang 

bersifat konsisten dan dilengkapi dengan koordinasi yang baik guna meningkatkan 

brand awareness serta pengalaman pelanggan. Hotel Borobudur Jakarta yang 

merupakan hotel bintang lima dengan usia berdiri sudah lama hingga kini masih 

menunjukkan esksistensi kekuatan brand serta komunikasi yang strategis. Kegiatan 

komunikasi pemasaran di Hotel banyak melibatkan berbagai elemen penguat baik 

melalui event, media sosial, serta penguatan corporate identity. Dimulai dari proses 

perencanaan pesan yang ingin disampaikan, pemilihan saluran, hingga bagaimana 

hasilnya yang berkaitan dengan model Lasswell. Penentuan media sosial yang 

dilakukan menurut Users and Gratification Theory. Terdapat penerapan beberapa 

event seperti Cap Go Meh, Earth Hour, Hotel Anniversary, hingga Discover 

Borobudur Heritage dengan memperhatikan bagaimana efektivitas dalam 

mempertahankan positioning hotel. Pentingnya komunikasi yang terintegrasi, 

koordinasi antar-departemen, serta adaptasi dengan tren digital, dalam kunci 

memperkuat daya saing di era terkini. 

Kata Kunci: Marketing Communication, hotel, event, media sosial, komunikasi 

strategis. 
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THE ROLE OF A MARKETING COMMUNICATION INTERN 

AT HOTEL BOROBUDUR JAKARTA 

 
Felicia Lesmana 

 

ABSTRACT 

Building brand image, loyalty, and competitive strength has become essential for 

the hospitality industry as it evolves over time. Supported by the Integrated 

Marketing Communication approach, hotels are required to develop consistent 

communication strategies with strong coordination to enhance brand awareness 

and customer experience. Hotel Borobudur Jakarta, a long- established five-star 

hotel, continues to demonstrate strong brand presence and strategic 

communication efforts. Marketing communication activities involve various 

reinforcing elements such as events, social media, and the strengthening of 

corporate identity. These efforts begin with message planning, media selection, and 

outcome evaluation as outlined in Lasswell’s communication model. The selection 

of social media channels is based on the Users and Gratification TheoryD. Events 

such as Cap Go Meh, Earth Hour, Hotel Anniversary, and Discover Borobudur 

Heritage are implemented with a focus on maintaining the hotel’s positioning. 

Integrated communication, cross-departmental coordination, and adaptation to 

digital trends are key factors in reinforcing competitive advantage in the modern 

era. 

Keywords: marketing communication, hotel, events, social media, strategic 

communication. 
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