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PERAN DAN KONTRIBUSI MARKETING COMMUNICATION DI
HOTEL JHL SOLITAIRE GADING SERPONG

Calvin Alvian Kalim

ABSTRAK

Industri perhotelan di Indonesia mengalami pertumbuhan signifikan setelah
pandemi COVID-19, memicu permintaan terhadap tenaga kerja yang tidak hanya
menguasai keterampilan teknis, tetapi juga mampu mengikuti perkembangan
teknologi dan tren digital. Magang ini dilaksanakan di Hotel JHL Solitaire Gading
Serpong, hotel bintang lima yang memiliki reputasi tinggi dalam layanan perhotelan
mewah. Penulis menjalani program magang sebagai Marketing Communication
Intern, khususnya pada sub-divisi Content Creator, selama enam bulan mulai dari
25 Februari hingga 24 Agustus 2025.

Tujuan utama dari program magang ini adalah untuk menjembatani teori yang
diperoleh selama masa perkuliahan dengan praktik langsung di industri, terutama
dalam bidang komunikasi pemasaran digital. Penulis terlibat dalam berbagai
kegiatan seperti pembuatan dokumen internal (Internal Memo, KOL Cooperation
Agreement), penyusunan design brief, pengambilan dan pengeditan foto serta video
promosi, produksi konten untuk berbagai acara hotel, penulisan narasi storytelling,
hingga pengelolaan media sosial hotel.

Melalui pengalaman tersebut, penulis memperoleh pemahaman yang mendalam
mengenai proses perencanaan, produksi, dan distribusi materi komunikasi
pemasaran yang mendukung citra brand hotel. Kegiatan magang ini juga
memberikan kontribusi signifikan terhadap pengembangan keterampilan teknis,
kreativitas, kemampuan storytelling, manajemen waktu, serta kerja tim di
lingkungan profesional. Berdasarkan hasil pelaksanaan, dapat disimpulkan bahwa
tujuan magang untuk memahami praktik komunikasi pemasaran terpadu dalam
industri perhotelan telah tercapai dengan baik.

Kata kunci: Marketing Communication, Content Creator, Pemasaran Digital,
Media Sosial Marketing, Hotel
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PERAN DAN KONTRIBUSI MARKETING COMMUNICATION DI
HOTEL JHL SOLITAIRE GADING SERPONG

Calvin Alvian Kalim

ABSTRACT (English)

The hospitality industry in Indonesia has experienced significant growth after
the COVID-19 pandemic, leading to increased demand for professionals who
possess not only technical skills but also the ability to adapt to digital trends and
technologies. This internship was carried out at JHL Solitaire Hotel Gading
Serpong, a five-star hotel known for its high-quality luxury hospitality services. The
author participated in the internship program as a Marketing Communication
Intern in the Content Creator sub-division for six months, from February 25 to
August 24, 20235.

The main objective of this internship was to bridge academic theories with
real-world industry practices, particularly in the field of digital marketing
communication. The intern was involved in various tasks including the preparation
of internal documents (such as Internal Memos and KOL Cooperation Agreements),
drafting design briefs, capturing and editing promotional photos and videos,
producing event content, writing storytelling narratives, and managing the hotel’s
social media platforms.

Through these activities, the intern gained in-depth experience in planning,
producing, and distributing marketing communication materials that support the
hotel’s brand image. The internship also contributed significantly to the
development of technical skills, creativity, storytelling ability, time management,
and teamwork within a professional environment. Based on the outcomes of this
internship, it can be concluded that the objectives to understand integrated
marketing communication practices in the hospitality industry and enhance
professional competencies were successfully achieved.
Keywords: Marketing Communication, Content Creator, Digital Marketing, Social
Media Marketing, Hospitality
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