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AKTIVITAS CONTENT CREATOR DI PT.
PRIORITAS JAYA INDONESIA

(Achmad Ezra Valentino)

ABSTRAK

Perkembangan industri kecantikan di era digital telah menciptakan peluang besar
dalam pemasaran berbasis konten. Laporan magang ini membahas aktivitas
content creator dalam mendukung strategi pemasaran digital di PT Prioritas Jaya
Indonesia, sebuah perusahaan kosmetik lokal yang memproduksi dan
mendistribusikan berbagai merek kecantikan. Melalui kegiatan magang selama
enam bulan, penulis menjalankan peran sebagai Content Creator Intern dan
terlibat dalam seluruh proses produksi konten, mulai dari pra-produksi, produksi
hingga pasca-produksi. Aktivitas meliputi perumusan editorial planning, riset
tren, pengambilan gambar, editing video, penulisan caption, hingga publikasi
konten di media sosial seperti Instagram dan TikTok. Konten yang dibuat
bertujuan untuk mendukung promosi melalui digital marketing, keterlibatan
audiens, dan mendukung kampanye digital marketing. Strategi konten dirancang
dengan pendekatan emotional, penggunaan visual yang menarik, dan adaptasi tren
untuk menjangkau target audiens secara efektif. Melalui pengalaman ini, Content
Creator Intern memperoleh pemahaman praktis mengenai ekosistem kerja
industri kreatif serta mengasah keterampilan dalam komunikasi visual dan digital
marketing.

Kata kunci: content creator, media sosial, digital marketing, industri kecantikan.

vi
Aktivitas Content Creator...,Achmad Ezra Valentino, Universitas Multimedia Nusantara



CONTENT CREATOR ACTIVITIES AT
PT PRIORITAS JAYA INDONESIA

(Achmad Ezra Valentino)

ABSTRACT

The growth of the beauty industry in the digital era has created significant
opportunities for content-based marketing. This internship report discusses the
role of a content creator in supporting digital marketing strategies at PT Prioritas
Jaya Indonesia, a local cosmetics company that manufactures and distributes
various beauty brands. Over the course of a six-month internship, the author
served as a Content Creator Intern and was actively involved in the entire content
production process, from pre-production and production to post-production.
Activities included developing editorial planning, researching trends, capturing
visual assets, editing videos, writing captions, and publishing content on social
media platforms such as Instagram and TikTok. The content created aimed to
support digital marketing promotions, increase audience engagement, and
reinforce digital campaign strategies. The content strategy was designed with an
emotional approach, visually appealing elements, and trend adaptation to
effectively reach the target audience. Through this experience, the Content
Creator Intern gained practical insights into the creative industry ecosystem and
developed skills in visual communication and digital marketing.

Keywords: content creator, social media, digital marketing, beauty industry.
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