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AKTIVITAS MARKETING COMMUNICATION DALAM
MENINGKATKAN BRAND AWARENESS DI HOTEL
INDONESIA KEMPINSKI JAKARTA

(Enzo Santino Hartono)

ABSTRAK

Dalam sepuluh tahun terakhir, industri perhotelan mengalami perkembangan
signifikan, khususnya dalam strategi pemasaran digital. Hotel Indonesia Kempinski
Jakarta, sebagai hotel bintang lima ternama, terus berupaya memperkuat citra merek
melalui komunikasi pemasaran yang efektif guna menarik lebih banyak tamu.
Berdasarkan hal tersebut, pemilihan tempat magang dilakukan di Departemen
Marketing Communication Hotel Indonesia Kempinski Jakarta.Tujuan dari
pelaksanaan magang ini adalah untuk mengimplementasikan konsep komunikasi
pemasaran serta berkontribusi dalam perencanaan dan pelaksanaan kampanye
pemasaran hotel. Selama magang, saya terlibat dalam pengelolaan konten media
sosial, penulisan materi promosi, serta mendukung pelaksanaan acara dan
kampanye pemasaran hotel. Selain itu, saya juga melakukan pemantauan terhadap
hasil kampanye yang telah dilaksanakan sebelumnya untuk mengevaluasi
efektivitasnya. Melalui kegiatan ini, saya memperoleh pemahaman mendalam
mengenai penerapan strategi komunikasi pemasaran di industri perhotelan.
Pengalaman ini juga membantu saya dalam mengembangkan keterampilan praktis
di bidang marketing communication, khususnya dalam menghadapi tantangan
menciptakan konten yang menarik dari perspektif pelanggan.

Kata kunci : Hotel, Marketing Communication, Kampanye
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MARKETING COMMUNICATION ACTIVITIES IN
INCREASING BRAND AWARENESS AT HOTEL INDONESIA
KEMPINSKI JAKARTA

Enzo Santino Hartono

ABSTRACT (English)

In the last ten years, the hospitality industry has experienced significant
development, particularly in digital marketing strategies. Hotel Indonesia
Kempinski Jakarta, as a renowned five-star hotel, continues to strive to strengthen
its brand image through effective marketing communication to attract more guests.
Based on this, the internship placement was conducted in the Marketing
Communication Department of Hotel Indonesia Kempinski Jakarta. The purpose of
this internship is to implement marketing communication concepts and to
contribute to the planning and execution of the hotel’s marketing campaigns.
During the internship, I was involved in managing social media content, writing
promotional materials, and supporting the organization of events and marketing
campaigns for the hotel. Additionally, I also monitored the results of previously
conducted campaigns to evaluate their effectiveness. Through this activity, I gained
a deep understanding of the application of marketing communication strategies in
the hospitality industry. This experience also helped me develop practical skills in
the field of marketing communication, particularly in facing the challenges of
creating engaging content from the customer's perspective.

Keywords : Hotel, Marketing Communication, Campaign.

viil
Aktivitas Marketing Communication..., Enzo Santino Hartono, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT .....ccoovininininrensensessansnssassnnens ii
HALAMAN PENGESAHAN ....uuconiniininnenssenssissaisssssnsssisssssssssssssssssssssssssssssssass iii
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH.........cccccevene iv
KATA PENGANTAR ..cuiiirintitininsissississisisssssssssisssssisssssssssssssssssssssssssssssssossoses \%
ABSTRAK .uuiniiiiiininistisnisississssssssssssisssssisssssssssssssssssssssssssssssssossssssssssssssssssons vii
ABSTRACT (ENQLiSH) «.ccevuineriinsersrensuinsunssensnssansssssssssssssssssssssssssssssssassssssasssssss viii
DAFTAR ISL.uuciiiiieiiiniinsnisiniisssnssenssssssssssssssssanssssssssssssssssssssassssssssssssssasssssses ix
DAFTAR TABEL....couiiiiinininenensunssissississssssssssssssssssssssssssssssesssssssssssssssssssosssnes xi
DAFTAR GAMBAR .....ucouiiuiirininennnsnnsanssissississssssssssssssssssssssssssssossssssssssssssssssons xii
DAFTAR LAMPIRAN ....ucivviininneinensnisssissssssssssnsssssssssasssssssssssssssssssssassssssasssssss xiii
BAB I PENDAHULUAN ......coociinuiesiininsansssssnssasssssssnsssssssssssssssssssssssssssssssssssassssssas 1
1.1 Latar Belakang ........c.ccceeiiiiiieiiieiieeieeieeeie ettt 1

1.2 Maksud dan Tujuan Kerja Magang ............ccoeeeeeiieiiieeieenieenieeieeenens 5

1.3 Waktu dan Prosedur Pelaksanaan Kerja Magang...........cccccoceveeennee 5

BAB Il GAMBARAN UMUM PERUSAHAAN......ccccvnininnnnssenssnsssissassssssasssessas 7
2.1  Sejarah Singkat Perusahaan............cccccceviviieniiieniieeeieeeeeee e 7

2.1.1 Vi1 dan MIST....eeiiieiiiiiienieeieeeeeee e 7

2.1.2 Logo Perusahaan.........c..coccoeieviniiniiniininicncniccceee, 8

2.2 Struktur Organisasi Perusahaan..........c...coccooiiiiininiininnnncneccns 8

BAB IIIl PELAKSANAAN KERJA MAGANG......cccvvinrisrissensensessassassasssesssssess 13
3.1 Kedudukan dan Koordinasi ...........cceeeeriiiiiinieinieniiiiieniccceneeeen 13

3.2 Tugas dan Uraian Kerja Magang ...........cccoeceevveeniieniiieneenieeieseeeneen 13

3.2.1 Tugas Kerja Magang .........cccceevveerieeniieniieiieeieeieeeene 14

322 Uraian Kerja Magang...........ccccoeeeevieenieeiienieeeesee e 14

3.3 Kendala yang Ditemukan ..........ccccceocvvieriiieeiiieeiiee e 22

3.4 Solusi atas Kendala yang Ditemukan .............cccccveeeviiencieeeiieeeeeeee, 22

BAB IV SIMPULAN DAN SARAN w24
4.1 SIMPUIAN....iitiiiiiie e 24

4.2 SATAN.cciiiiiiiiiie ettt et 24

X

Aktivitas Marketing Communication..., Enzo Santino Hartono, Universitas Multimedia Nusantara



DAFTAR PUSTAKA ...uuiiirrtriinntensnisnisssnesssessssisssessssssssesssssssssssssssssasssssssassss 26
LAMPIRAN . ..utiitintintinsniinsninssessssesssessssesssesssssssssssssssssasssssssssssssssssasssssssassssssssss 27

X
Aktivitas Marketing Communication..., Enzo Santino Hartono, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 1.1 Hotel Bintang 5 di Kawasan Jakarta Pusat ..........c.ccccceeevivvieniieniennennen. 3
Tabel 3.1 Detail Pekerjaan yang Dilakukan Selama Magang.............ccccceeevuveenneee. 14
xi

Aktivitas Marketing Communication..., Enzo Santino Hartono, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1.1 Data Kunjungan Wisata Sumber : https://www.bps.go.id/id................ 2
Gambar 2.1 Logo Hotel Indonesia Kempinski Jakarta Sumber: Linked.in Hotel

Indonesia Kempinski JaKarta ...........cccoeeiiieiiieeiiiieiieeeeee e 8
Gambar 2.2 Struktur Organisasi Hotel Indonesia Kempinski Jakarta ..................... 9

Gambar 2.3 Struktur Departemen Marketing Communication Hotel Indonesia

Kempinski JaKarta..........cccoiiiiiiiiiiie e 10
Gambar 3.1 Referensi Visual .........cocceoiiiiiiiiiiiiiiieiieee e 18
Gambar 3.2 Hasil Photo Shot Sumber: Dokumentasi Pribadi Penulis .................. 19
Gambar 3.3 Hasil Photo ShOt ..........ccoiiieiiiiiieee e 19
Gambar 3.4 Proses Editing Konten...........ccccevveviiiiniininiiniinceieccceceeeeen 20
Gambar 3.5 Komentar oleh Tamu dan Tanggapan dari Penulis Sumber : Google

REVIBW ...ttt sttt 21

xii

Aktivitas Marketing Communication..., Enzo Santino Hartono, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran 1 Surat Pengantar MBKM O1 ........cccooiiiiiiiiiiiiiiieeieeee e 27

Lampiran 2 Kartu MBKM - MBKM 02..........ccooviiiiiiieeieeeeeeeeee e 28

Lampiran 3 Daily Task MBKM — MBKM 03 ........ccccoioiiiiniieeieeeeeeeee e 29

Lampiran 4 Lembar Verifikasi Laporan MBKM — MBKM 04 ............cccccocvenenee. 30

Lampiran 5 Surat Penerimaan MBKM (LOA) ......cccveiiieiieiiieiiecieeieecee e 31

Lampiran 6 Pengecekan Hasil Turnitin............cocceiiieiiiiiieinieiiienicececeeee 32
xiii

Aktivitas Marketing Communication..., Enzo Santino Hartono, Universitas Multimedia Nusantara



