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PERAN MARKETING RESEARCH AND DEVELOPMENT
DALAM PERENCANAAN KOMUNIKASI PEMASARAN
DI PT SINOTIF INDONESIA

Vivian Chi

ABSTRAK

Latar Belakang pemilihan tempat magang ini dikarenakan perkembangan industri
pendidikan digital di Indonesia, khususnya di bidang bimbingan belajar online.
Tujuan dari kerja magang ini adalah untuk mengetahui proses kerja magang dan
mengimplementasikan  pengetahuan perencanaan komunikasi pemasaran.
Perusahaan yang menjadi tempat kerja magang adalah PT Sinotif Indonesia,
lembaga bimbingan belajar eksakta (matematika, fisika, kimia) dengan pendekatan
semi-privat. Posisi yang dipilih dalam aktivitas magang adalah Marketing Research
and Development. Deskripsi pekerjaan Marketing Research and Development
adalah riset dan pengumpulan data sekolah, telemarketing, kunjungan ke sekolah,
dan notulensi. Konsep yang digunakan dalam laporan magang ini adalah strategi
STP (Segmenting, Targeting, Positioning), model komunikasi dua arah Belch &
Belch (2018), prinsip negosiasi BATNA, serta komunikasi simbolik. Kendala
utama dalam proses kerja magang adalah sulitnya memperoleh kontak sekolah yang
valid serta ketidaksesuaian antara rencana komunikasi dengan situasi di lapangan.
Setelah dilakukan aktivitas magang selama delapan puluh hari, didapatkan
kesimpulan yaitu penulis dapat memahami proses kerja magang Marketing
Research and Development dan mampu mengimplementasikan berbagai konsep
komunikasi pemasaran secara langsung di lapangan dengan terlibat dalam aktivitas,
seperti riset dan pengumpulan data, telemarketing, kunjungan ke sekolah, notulensi,
hingga aktivitas digital marketing dan event marketing yang meningkatkan
pemahaman terhadap strategi komunikasi.

Kata kunci: digital marketing, kerja sama sekolah, komunikasi pemasaran,
marketing research and development, telemarketing
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THE ROLE OF MARKETING RESEARCH AND
DEVELOPMENT IN THE PLANNING OF MARKETING
COMMUNICATIONS AT PT SINOTIF INDONESIA

Vivian Chi

ABSTRACT

The background for choosing an internship place is the development of the digital
education industry in Indonesia. The purpose of this internship is to learn the work
process and to apply knowledge of marketing communication strategies. The
company where the internship is PT Sinotif Indonesia, an educational institution
specializing in exact sciences (mathematics, physics, chemistry) with a semi-private
approach. The position chosen in the internship activity is Marketing Research and
Development. The job description of a Marketing Research and Development
includes data research, telemarketing, school visits, and minutes of meeting (MoM).
The concept used in this internship report includes STP strategy (Segmenting,
Targeting, Positioning), the two-way communication model by Belch & Belch
(2018), BATNA negotiation principle, and symbolic communication. The main
obstacle in the internship process were difficulty in obtaining valid school contact
data and mismatches between planned communication strategies and field realities.
After conducting an internship for eighty days, it was concluded that the intern has
gained an understanding of the Marketing Research and Development role and able
to implement various marketing communication concepts through participation in
data research, telemarketing, school visits MoM, as well as digital and event
marketing activities, which enhanced the intern’s comprehension of communication
strategies.

Keywords: digital marketing, marketing communication, marketing research and
development, school partnership, telemarketing
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