DAFTAR PUSTAKA

American Writers & Artists Institute. (n.d.). What is Copywriting? Retrieved from
https://www.awai.com

APJII. (2019). Laporan Survei Penetrasi & Perilaku Pengguna Internet Indonesia
Tahun 2019. Asosiasi Penyelenggara Jasa Internet Indonesia (APJII). Retrieved
from https://apjii.or.id

Ashley, C., & Tuten, T. (2015). Creative strategies in social media marketing: An
exploratory study of branded social content and consumer engagement.
Psychology & Marketing, 32(1), 15-27. https://doi.org/10.1002/mar.20761

Astro Indonesia. (2024). Tentang Astro: Layanan Belanja Online 24 Jam di
Indonesia. Retrieved from https://www.astro.id

Astro Indonesia. (2024). Kebijakan dan Ketentuan Penggunaan Layanan Astro.
Retrieved from https://www.astro.id/terms

Astro Indonesia. (2024). Strategi Digital Marketing Astro dalam Meningkatkan
Engagement di Media Sosial. Retrieved from https://blog.astro.id

Belch, G. E., & Belch, M. A. (2018). Advertising and Promotion: An Integrated
Marketing Communications Perspective (11th ed.). New York: McGraw-Hill
Education.

Bly, R. W. (2005). The Copywriter’s Handbook: A Step-by-Step Guide to Writing
Copy That Sells (3rd ed.). New York: Holt Paperbacks.

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing (7th ed.). Harlow,
England: Pearson Education Limited.

DJPB Kemenkeu RI. (2022). Laporan Perkembangan Ekonomi Digital di
Indonesia Tahun 2022. Direktorat Jenderal Perbendaharaan, Kementerian
Keuangan Republik Indonesia.

Google, Temasek, & Bain & Company. (2022). e-Conomy SEA 2022: Through the
waves, towards a sea of opportunity. Retrieved from
https://economysea.withgoogle.com

HubSpot. (2023). The Ultimate Guide to Social Media Marketing. Retrieved from
https://blog.hubspot.com/marketing/social-media-marketing

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson
Education.

47

Aktivitas Social Media..., Yulie, Universitas Multimedia Nusantara


https://www.awai.com/
https://apjii.or.id/
https://www.astro.id/
https://www.astro.id/terms
https://blog.astro.id/
https://economysea.withgoogle.com/
https://blog.hubspot.com/marketing/social-media-marketing

McQuail, D. (2016). McQuail’s Mass Communication Theory (6th ed.). London:
SAGE Publications Ltd.

Nasrullah, R. (2016). Media Sosial: Perspektif Komunikasi, Budaya, dan
Sosioteknologi. Bandung: Simbiosa Rekatama Media.

Pratama, D. A., & Firmansyah, A. (2019). Konvergensi media dan perubahan
perilaku konsumen digital di Indonesia. Jurnal Ilmu Komunikasi, 17(2), 123-135.
https://doi.org/10.24002/jik.v17i2.2392

Statista. (2024). Most Popular Social Media Platforms in Indonesia 2024.
Retrieved from https://www.statista.com

Tuten, T. L., & Solomon, M. R. (2017). Social Media Marketing (3rd ed.). Los
Angeles: SAGE Publications.

We Are Social & Kepios. (2024). Digital 2024: Indonesia. Retrieved from
https://wearesocial.com/insights/digital-2024

48

Aktivitas Social Media..., Yulie, Universitas Multimedia Nusantara


https://doi.org/10.24002/jik.v17i2.2392
https://www.statista.com/
https://wearesocial.com/insights/digital-2024

		2025-07-25T12:31:27+0700
	Cendera Rizky Anugrah Bangun


		2025-07-29T11:02:16+0700
	Dr. Arsa Widitiarsa Utoyo




