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AKTIVITAS PENGELOLAAN KONTEN MEDIA SOSIAL DI
MEDIA INDONESIA

Fitri Yuniarsih

ABSTRAK

Perkembangan media digital telah mengubah pola konsumsi informasi dan strategi
komunikasi publik di era modern. Media sosial menjadi saluran utama dalam
menjangkau audiens secara cepat, relevan, dan interaktif. Media Indonesia sebagai
salah satu perusahaan media nasional terkemuka menyediakan ruang pembelajaran
profesional melalui Divisi Pemberitaan, khususnya pada unit Social Media.
Program magang ini bertujuan untuk mengimplementasikan konsep produksi
konten digital, pengelolaan platform media sosial, dan strategi komunikasi berbasis
data. Penulis menjalankan tugas sebagai Social Media Specialist Intern selama 640
jam praktik, yang meliputi riset tren konten, produksi infografis, live streaming,
pengeditan video, pembuatan running news, hingga peliputan langsung ke berbagai
acara. Kesimpulan dari program magang ini menunjukkan bahwa peran Social
Media Specialist dalam industri media digital membutuhkan keterampilan lintas
fungsi, kepekaan terhadap tren, dan kemampuan menyusun narasi yang relevan

dengan kebutuhan audiens.

Kata kunci: Content Production, Media Indonesia, News, Social Media Specialist
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SOCIAL MEDIA CONTENT MANAGEMENT ACTIVITIES AT
MEDIA INDONESIA

Fitri Yuniarsih

ABSTRACT

The development of digital media has changed the pattern of information
consumption and public communication strategies in the modern era. Social media
has become the main channel in reaching audiences quickly, relevantly, and
interactively. Media Indonesia as one of the leading national media companies
provides a professional learning space through the News Division, especially in the
Social Media unit. This internship program aims to implement the concept of digital
content production, social media platform management, and data-based
communication strategies. The author carried out his duties as a Social Media
Specialist Intern for 640 hours of practice, which included content trend research,
infographic production, live streaming, video editing, running news creation, and
live coverage of various events. The conclusion of this internship program shows
that the role of a Social Media Specialist in the digital media industry requires
cross-functional skills, sensitivity to trends, and the ability to compose narratives
that are relevant to the needs of the audience.

Keywords: Content Production, Media Indonesia, News, Social Media Specialist
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