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AKTIVITAS SOCIAL MEDIA MARKETING DI PT. LESTARI 

MAHADIBYA 

 
Christabell Grace Chalin 

 

ABSTRAK 

 

 

Social media marketing di sektor Food & Beverage (F&B) semakin menjadi 

ujung tombak strategi promosi di tengah perkembangan industri digital. Laporan 

magang ini disusun berdasarkan pengalaman kerja di PT. Lestari Mahadibya, 

khususnya pada sektor F&B yang mengelola berbagai outlet makanan dan 

minuman. Tujuan dari pelaksanaan magang adalah untuk mengimplementasikan 

pengetahuan dan keterampilan dalam berbagai aktivitas pemasaran digital. Secara 

garis besar, kegiatan magang terbagi ke dalam dua ranah utama, yaitu content 

creation dan event management. Ranah content creation meliputi perencanaan dan 

produksi konten media sosial, copywriting, desain visual, serta pengembangan 

video pendek untuk platform seperti Instagram. Sementara itu, ranah event 

management mencakup pelaksanaan program promosi baik daring maupun luring, 

termasuk kampanye kolaboratif, aktivasi brand, serta penyelenggaraan kegiatan 

interaktif yang mendukung strategi komunikasi masing-masing outlet. Seluruh 

aktivitas tersebut dijalankan dengan pendekatan kerangka kerja SOSTAC dan 

Model Event Management. Selama 640 jam kerja, pekerja magang terlibat aktif 

dalam pengelolaan media sosial delapan outlet dengan pendekatan berbasis data 

serta penyesuaian konten sesuai karakteristik masing-masing brand. Temuan 

menunjukkan bahwa platform visual seperti Instagram memainkan peran penting 

dalam menjangkau audiens F&B yang dinamis dan berorientasi visual. Namun, 

proses ini juga menghadapi tantangan, seperti kesulitan memanajemen waktu, 

beban kerja lintas outlet yang tumpang tindih, serta kebutuhan adaptasi terhadap 

nada komunikasi dan identitas visual masing-masing brand. 

 

 

Kata kunci: social media marketing, industri F&B, digital marketing, SOSTAC, 

content creation, brand engagement, event management 
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SOCIAL MEDIA MARKETING ACTIVITIES AT PT. LESTARI 

MAHADIBYA 

 
Christabell Grace Chalin 

 

ABSTRACT 

 

 

Social media marketing in the Food and Beverage (F&B) sector has increasingly 

become a key promotional strategy amidst the rapid development of the digital 

industry. This internship report is based on professional experience at PT. Lestari 

Mahadibya, specifically within the F&B division that manages multiple food and 

beverage outlets. The primary objective of the internship was to apply theoretical 

knowledge and practical skills in various digital marketing activities. In general, 

the internship tasks were divided into two main domains, namely content creation 

and event management. The content creation domain included social media 

content planning and production, copywriting, visual design, and the development 

of short-form videos for platforms such as Instagram. On the other hand, the 

event management domain involved the execution of promotional programs both 

online and offline, including collaborative campaigns, brand activations, and the 

organization of interactive activities that supported each outlet's communication 

strategy. All activities were conducted using the SOSTAC framework and the 

Event Management Model. Throughout the 640 working hours, the intern was 

actively involved in managing the social media accounts of eight outlets using a 

data-driven approach and tailoring content to the specific characteristics of each 

brand. The findings indicate that visual platforms such as Instagram play a 

crucial role in reaching dynamic and visually oriented F&B audiences. However, 

the process also encountered several challenges, including time management 

difficulties, overlapping workloads across outlets, and the need to adapt 

communication tones and visual identities to each brand. 

 

 

Keywords: social media marketing, F&B industry, digital marketing, SOSTAC, 

content creation, brand engagement, event management 
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