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PENGELOLAAN MEDIA SOSIAL BLP TEAM DALAM 

MEMBANGUN EMPLOYER BRANDING 

DI PT LIZZIE PARRA KREASI 

 
Febriana Anggie Patricia Silaen 

 

ABSTRAK 

 

 

Pertumbuhan pesat industri periklanan digital dalam satu dekade terakhir membuka 

peluang besar bagi mahasiswa untuk menerapkan keterampilan komunikasi dalam 

lingkungan praktis. Laporan ini didasarkan pada pengalaman magang penulis di PT 

Lizzie Parra Kreasi (BLP Beauty), sebuah perusahaan kosmetik lokal yang aktif 

membangun citra perusahaan melalui strategi employer branding di media sosial. 

Tujuan magang ini adalah menerapkan konsep pengelolaan konten media sosial, 

khususnya pada akun Instagram dan TikTok tim BLP, yang berfokus pada employer 

branding. Selama periode magang 640 jam, penulis menempati posisi sebagai 

Social Media Intern di divisi People, dengan tanggung jawab utama meliputi 

merancang ide konten, mengambil foto, mengedit materi visual, serta menulis skrip 

dan caption yang selaras dengan identitas merek perusahaan. Konsep dasar magang 

ini adalah employer branding dan media sosial, dengan pendekatan strategis yang 

mengutamakan keselarasan antara pesan visual dan verbal untuk membangun citra 

perusahaan secara optimal di platform digital. Salah satu tantangan yang dihadapi 

adalah keterbatasan referensi tentang tren employer branding di media sosial, waktu 

kolaborasi yang terbatas dengan karyawan, dan tantangan teknis. Namun, 

tantangan-tantangan ini diatasi melalui pendekatan kreatif, koordinasi dengan tim 

internal, dan penerapan teori dari mata kuliah terkait. Hasil dari kegiatan magang 

ini menunjukkan bahwa employer branding merupakan strategi penting bagi 

perusahaan dalam membangun citra positif di mata calon karyawan maupun publik, 

dan media sosial terbukti efektif untuk menyampaikan nilai, budaya kerja, serta 

daya tarik perusahaan secara luas dan menarik. 

Kata kunci: BLP Beauty, Konten, Branding perusahaan, Media sosial, Magang 

media sosial. 
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BLP TEAM’S SOCIAL MEDIA MANAGEMENT IN BUILDING 

EMPLOYER BRANDING 

AT PT LIZZIE PARRA KREASI 

 
Febriana Anggie Patricia Silaen 

 

ABSTRACT 

 

 

The rapid growth of the digital advertising industry over the past decade has opened 

up great opportunities for students to apply their communication skills in a practical 

environment. This report is based on the author's internship experience at PT Lizzie 

Parra Kreasi (BLP Beauty), a local cosmetics company that actively builds its 

corporate image through employer branding strategies on social media. The 

objective of this internship was to apply the concepts in social media content 

management, specifically on the BLP team's Instagram and TikTok accounts, which 

focus on employer branding. 

During the 640-hour internship period, the author held the position of Social Media 

Intern in the People division, with primary responsibilities including designing 

content ideas, taking photos, editing visual materials, and writing scripts and 

captions aligned with the company's brand identity. The basic concept of this 

internship is employer branding and social media, with a strategic approach that 

prioritizes aligning between visual and verbal messages to optimally build the 

company's image on digital platforms. 

One of the challenges faced was the limited availability of references on employer 

branding trends in social media, limited collaboration time with employees, and 

technical challenges. However, these challenges were overcome through creative 

approaches, coordination with internal teams, and the application of theories from 

related courses. The results of this internship show that employer branding is an 

important strategy for companies in building a positive image in the eyes of 

prospective employees and the public, and social media has proven to be an 

effective channel for communicating the company's values, work culture, and 

appeal in a broad and attractive manner. 

 

Keywords: BLP Beauty, Content, Employer branding, Social media, Social media 

intern. 
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