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AKTIVITAS MARKETING COMMUNICATION DAN MEDIA MONITORING 

PADA PT MAYBANK SEKURITAS INDONESIA 

Justin Jonas Wijaya 

ABSTRAK 

 

 

Meningkatnya jumlah investor di pasar modal Indonesia membuka peluang besar 

bagi perusahaan sekuritas untuk memperluas edukasi kepada masyarakat mengenai 

pentingnya investasi yang cerdas dan terencana. PT Maybank Sekuritas Indonesia, 

sebagai salah satu perusahaan sekuritas terkemuka di Indonesia, memiliki potensi 

besar dalam mendukung upaya literasi dan inklusi keuangan melalui berbagai 

produk, layanan, serta aktivitas komunikasi yang strategis. Salah satu bentuk 

kontribusi dalam bidang komunikasi tersebut diwujudkan melalui keterlibatan 

pekerja magang dalam proses komunikasi perusahaan. Dalam pelaksanaannya, 

pekerja magang terlibat aktif dalam berbagai kegiatan. Kegiatan tersebut mencakup 

penyusunan laporan media monitoring dan laporan optimalisasi kanal digital. 

Pekerja magang menghadapi sejumlah tantangan, baik dari aspek akademis maupun 

praktis. Namun, melalui tantangan tersebut, pekerja magang mampu 

mengidentifikasi berbagai kekurangan sekaligus mengembangkan kemampuan diri. 

Selain berhasil menyelesaikan program magang dengan baik, pekerja magang juga 

memperoleh wawasan baru dan kesempatan untuk mengaplikasikan konsep Media 

Monitoring, Research, dan Design Grafis, serta materi perkuliahan secara langsung. 

 

 

Kata kunci: Design Grafis, Media Monitoring, Pasar Modal, PT Maybank 

Sekuritas Indonesia, Research 
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MARKETING COMMUNICATION AND MEDIA MONITORING ACTIVITIES 

AT PT MAYBANK SEKURITAS INDONESIA 

Justin Jonas Wijaya 

ABSTRACT (English) 

 

 

The increasing number of investors in the Indonesian capital market presents a 

significant opportunity for securities companies to expand public education 

regarding the importance of smart and well-planned investing. PT Maybank 

Sekuritas Indonesia, as one of the leading securities firms in the country, holds 

great potential in supporting financial literacy and inclusion efforts through 

various products, services, and strategic communication activities. One form of 

contribution in the field of communication is realized through the involvement of 

interns in the company’s communication processes. During its implementation, the 

intern was actively involved in a range of activities, including the preparation of 

media monitoring reports and digital channel optimization reports. The intern faced 

several challenges, both academic and practical. However, through these 

challenges, the intern was able to identify areas for improvement while also 

developing personal competencies. In addition to successfully completing the 

internship program, the intern gained new insights and had the opportunity to apply 

concepts of Media Monitoring, Research, and Design Graphic, along with 

academic knowledge, in a real-world setting. 

 

 

Keywords: Capital Market, Design Graphic, Media Monitoring, PT Maybank 

Sekuritas Indonesia, Research 
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