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AKTIVITAS MARKETING INTERN DI PT
TELEKOMUNIKASI INDONESIA

Nisrina Shidgi Nabila
ABSTRAK

Industri telekomunikasi digital terus berkembang seiring meningkatkan kebutuhan
akan efisiensi kerja dan transformasi digital di berbagai sektor. PT Telekom
Indonesia perusahaan BUMN di bidang telekomunikasi meluncurkan program
Digistar Class Intern untuk mengembangkan talenta digital melalui praktik kerja
nyata. Dalam praktik kerja magang sebagai Marketing Intern di tim Design and
Experience (DEX), pemagang bertugas menyusun perencanaan campaign internal
yang bertujuan meningkatkan adopsi Design Principles untuk tim internal. Proses
perencanaan dilakukan melalui riset persona, analisis kebutuhan, serta penyusunan
temuan di lapangan. Proses kerja ini mengacu pada teori komunikasi strategis
seperti Introduction to Strategic Communication dan pendekatan Design Thinking
yang menekankan pentingnya riset, empati, serta strategi. Selama magang,
pemagang juga terlibat dalam tugas lintas peran bersama tim UX Writer, UX
Researcher, dan Legion, sehingga memperluas pengalaman kerja di lingkungan
profesional. Selain itu, program ini juga mencakup pengembangan diri melalui
kelas soft skill dan hard skill yang menambah kesiapan pemagang untuk terjun
langsung ke dunia kerja. Meskipun campaign belum terlaksana karena dinamika
internal perusahaan, pengalaman ini memberikan pemahaman nyata mengenai
tantangan kerja di industri digital, serta pentingnya fleksibilitas dan kemampuan
adaptasi dalam lingkungan kerja yang terus berubah.

Kata kunci: campaign internal, marketing intern, design principles,
telekomunikasi digital
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INTERNSHIP ACTIVITIES AS AMARKETING INTERN AT PT
TELEKOMUNIKASI INDONESIA

Nisrina Shidgi Nabila
ABSTRACT

The digital telecommunications industry continues to grow along with increasing
demands for efficiency and digital transformation. PT Telkom Indonesia, a state
owned enterprise in telecommunications, launched the Digistar Class Intern
program to develop digital talents through real world work experience. During the
internship as a Marketing Intern in the Design and Experience (DEX) team, the
intern was responsible for planning an internal campaign aimed at improving the
adoption of Design Principle within the design team. The planning process involved
persona research, need analysis, and strategy development based on research
findings. This process applied concepts from Introduction to Strategic
Communication and the Design Thinking approach, which emphasized the
importance of research, emphaty, and strategy. The intern was also involved in
cross-functional tasks with the UX Writer, UX Researcher, and Legion teams,
which broadened their professional experience in a collaborative work
environment. In addition, the program included personal development through
soft and hard skill sessions, which helped prepare the intern for entering the
workforce. Although the campaign was not implemented due to internal company
dynamics, the internship provided valuable insights into real workplace
challenges and the importance of flexibility and adaptability in a fast changing
work environment.

Keywords: internal campaign, marketing intern, design principles, digital
telecommunications
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