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PENGARUH VALUE INTEREST, SOCIAL VALUE, DAN
ECONOMIC VALUE TERHADAP INTENTION TO APPLY
PADA LINI BISNIS RANS ENTERTAINMENT : TELAAH
PADA JOBSEEKERS GENERASI Z DI JABODETABEK

Anita Amanda Selian

ABSTRAK

Perubahan dunia kerja di era globalisasi, khususnya di kalangan generasi
muda seperti Generasi Z, mendorong perusahaan untuk memahami faktor-faktor
yang memengaruhi minat melamar kerja. Generasi ini cenderung
mempertimbangkan value interest, social value, dan economic value dalam
memilih pekerjaan. Penelitian ini bertujuan untuk menganalisis pengaruh value
interest, social value, dan economic value terhadap intention to apply, dengan fokus
pada perusahaan Rans Entertainment. Penelitian ini menggunakan pendekatan
kuantitatif deskriptif dengan teknik penyebaran kuesioner kepada 170 responden
dari Generasi Z yang berdomisili di wilayah Jabodetabek. Pengolahan data
dilakukan menggunakan analisis regresi linier berganda dengan bantuan perangkat
lunak statistik. Hasil analisis menunjukkan bahwa ketiga variabel independen
memiliki pengaruh positif dan signifikan terhadap intention to apply. Nilai t-hitung
untuk value interest sebesar 13,352, social value sebesar 15,717, dan economic
value sebesar 7,547, yang semuanya melebihi nilai t-tabel sebesar 1,654 dengan
tingkat signifikansi < 0,05. Temuan in1i memperkuat bahwa faktor minat pribadi,
nilai sosial, serta nilai ekonomi menjadi pendorong utama dalam keputusan
Generasi Z untuk melamar pekerjaan, khususnya pada industri hiburan digital.
Penelitian ini memberikan kontribusi bagi pengembangan strategi employer
branding, sekaligus menjadi referensi bagi perusahaan dalam menarik perhatian
generasi muda yang dominan di pasar tenaga kerja saat ini.

Kata kunci: Value Interest, Social Value, Economic Value, Intention to Apply,
Generasi Z, RANS Entertainment
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THE IMPACT OF VALUE INTEREST, SOCIAL VALUE, AND
ECONOMIC VALUE ON THE INTENTION TO APPLY IN RANS
ENTERTAINMENT BUSINESS LINE: A
STUDY OF GENERATION Z JOB SEEKERS
IN JABODETABEK AREA

Anita Amanda Selian

ABSTRACT

Changes in the world of work in the era of globalization, especially among young
people such as Generation Z, have prompted companies to understand the factors
that influence job application interest. This generation tends to consider value
interest, social value, and economic value when choosing a job. This study aims to
analyze the influence of value interest, social value, and economic value on
intention to apply, with a focus on Rans Entertainment. This study employs a
descriptive quantitative approach using a questionnaire distributed to 170
Generation Z respondents residing in the Jabodetabek region. Data analysis was
conducted using multiple linear regression analysis with the assistance of statistical
software. The analysis results indicate that all three independent variables have a
positive and significant influence on the intention to apply. The t-statistic values for
value interest are 13.352, social value are 15.717, and economic value are 7.547,
all of which exceed the t-table value of 1.654 at a significance level of <0.05. These
findings reinforce that personal interest, social value, and economic value are the
primary drivers in Generation Z's decision to apply for jobs, particularly in the
digital entertainment industry. This research contributes to the development of
employer branding strategies and serves as a reference for companies in attracting
the attention of the young generation, who dominate the current labor market.

Keywords: Value Interest, Social Value, Economic Value, Intention to Apply,
Generasi Z, RANS Entertainment
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