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PENGARUH BRAND AMBASSADOR VONNY FELICIA 

TERHADAP BRAND IMAGE ONIC ESPORTS 

 

 Vina Aulia Wiguna 

 

ABSTRAK 

 

Industri esports di Indonesia telah menjadi salah satu pendorong inovasi dalam 

strategi pemasaran, salah satunya melalui penggunaan brand ambassador. ONIC 

Esports, sebagai salah satu tim esports unggulan di Indonesia, memanfaatkan 
komunikasi strategis dari Vonny Felicia sebagai brand ambassador untuk 

menjangkau segmen masyarakat yang lebih luas dan memperkuat brand image 

mereka. Penelitian ini bertujuan untuk mengetahui apakah terdapat pengaruh brand 

ambassador terhadap brand image ONIC Esports, dengan objek penelitian adalah 

Vonny Felicia dan subjek penelitian adalah followers Instagram @onic.esports. 

Pengumpulan data dilakukan melalui penyebaran kuesioner menggunakan Google 

Form kepada 200 responden, dengan metode pendekatan kuantitatif dan teknik 

purposive sampling. Variabel independen dalam penelitian ini adalah brand 

ambassador (X) dengan dimensi visibility, credibility, attraction, dan power. 

Variabel dependen adalah brand image (Y) yang diukur berdasarkan strength, 
favorability, dan uniqueness of brand association.  

 

Kata kunci: Brand ambassador, Brand Image, ONIC, Esports, Vonny Felicia 
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THE INFLUENCE OF VONNY FELICIA AS A BRAND 

AMBASSADOR ON ONIC ESPORT’S BRAND IMAGE 

 

 Vina Aulia Wiguna 

 

ABSTRACT 

 

The esports industry in Indonesia has emerged as a key driver of innovation in 

marketing strategies, one of which is through the use of brand ambassadors. ONIC 

Esports, one of the top esports teams in Indonesia, leverages the strategic 
communication of Vonny Felicia as a brand ambassador to reach broader market 

segments and strengthen its brand image. This study aims to determine the influence 

of brand ambassadors on the brand image of ONIC Esports, with Vonny Felicia as 

the object of study and the followers of the Instagram account @onic.esports as the 

research subjects. Data was collected through questionnaires distributed via 

Google Form to 200 respondents, using a quantitative approach and purposive 

sampling technique. The independent variable in this study is the brand 

ambassador (X), measured through the dimensions of visibility, credibility, 

attraction, and power. The dependent variable is brand image (Y), assessed based 

on strength, favorability, and uniqueness of brand association.  

 

Keywords: Brand ambassador, Brand Image, ONIC, Esports, Vonny Felicia  
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