
 

 

xiii 
Aktivitas Content Creator…, Belgies Dewi Fortuna, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 
 

Handoko, T. H. (2011). Manajemen personalia dan sumber daya manusia. 

Yogyakarta: BPFE. 

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Harlow: 

Pearson Education. 

Miles, M. B., Huberman, A. M., & Saldaña, J. (2014). Qualitative data analysis: 

A methods sourcebook (3rd ed.). Thousand Oaks, CA: SAGE Publications. 

Moleong, L. J. (2019). Metodologi penelitian kualitatif (Edisi revisi). Bandung: 

Remaja Rosdakarya. 

Reuters Institute. (2023). Digital news report 2023. Reuters Institute for the 

Study of Journalism. https://reutersinstitute.politics.ox.ac.uk/digital-news-

report/2023 

Tuten, T. L., & Solomon, M. R. (2018). Social media marketing (3rd ed.). 

London: SAGE Publications. 

We Are Social, & Meltwater. (2024). Digital 2024: Indonesia. 

https://datareportal.com/reports/digital-2024-indonesia 

Yin, R. K. (2018). Case study research and applications: Design and methods 

(6th ed.). Thousand Oaks, CA: SAGE Publications. 

Zahra, R. A., & Taufik, M. (2020). Peran content creator dalam membangun 

bisnis startup pada RM Inkubasi di RM Synergy. Jurnal Ilmiah Ilmu 

Komunikasi, 8(1), 52–63. https://doi.org/10.31315/komunika.v8i1.3200 

 

 

 

https://datareportal.com/reports/digital-2024-indonesia

