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PERAN DIGITAL PARTNERSHIP INTERN  

DI PT ASURANSI JIWA BCA (BCA LIFE) 

 Vincent Sius 

ABSTRAK 

 

PT Asuransi Jiwa BCA (BCA Life) adalah salah satu perusahaan asuransi 

jiwa terkemuka di Indonesia yang dikenal dengan inovasi digitalnya. Penulis 

menjalani program magang Merdeka Belajar Kampus Merdeka (MBKM) di 

Divisi Digital Business sebagai Digital Partnership Intern. Selama magang, 

penulis bertanggung jawab mengelola konten media sosial, mengembangkan 

strategi digital marketing, menganalisis data, dan melaksanakan program 

kolaborasi digital dengan partner. Penulis juga terlibat dalam penyusunan 

materi promosi, monitoring konten, serta mendukung event digital seperti 

Expoversary BCA. Pengalaman ini memberikan wawasan praktis tentang 

implementasi strategi komunikasi digital dalam industri asuransi, khususnya 

dalam membangun engagement audiens dan memperluas pasar. Penulis juga 

belajar pentingnya kolaborasi lintas divisi dan adaptasi teknologi. Magang ini 

memperlihatkan bagaimana teori Integrated Marketing Communication 

(IMC) yang dipelajari di kampus dapat diterapkan secara nyata dalam industri 

asuransi. Laporan ini diharapkan memberikan gambaran peran dan tantangan 

Digital Partnership serta menjadi referensi pengembangan strategi 

komunikasi digital di era transformasi industri keuangan. 

 

Kata kunci: BCA Life, Digital Partnership, strategi Digital Marketing 
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A Digital Partnership Intern's Experience at PT Asuransi Jiwa BCA 

(BCA Life)  

Vincent Sius 

 

ABSTRACT (English) 

 

PT Asuransi Jiwa BCA (BCA Life) is one of Indonesia’s leading life insurance 

companies known for its digital innovation. The author completed an 

internship program under the Merdeka Belajar Kampus Merdeka (MBKM) 

initiative in the Digital Business Division as a Digital Partnership Intern. 

During the internship, the author was responsible for managing social media 

content, developing digital marketing strategies, analyzing data, and 

implementing digital collaboration programs with partners. The author also 

contributed to preparing promotional materials, monitoring content, and 

supporting digital events such as the BCA Expoversary. This experience 

provided practical insights into the implementation of digital communication 

strategies in the insurance industry, particularly in building audience 

engagement and expanding market reach. The author also learned the 

importance of cross-department collaboration and adapting to technological 

advancements. This internship demonstrated how the Integrated Marketing 

Communication (IMC) theory learned in college can be effectively applied in 

the insurance industry. This report is expected to provide an overview of the 

roles and challenges of Digital Partnership and serve as a reference for 

developing digital communication strategies in the era of financial industry 

transformation. 

 

Keywords: BCA Life, Digital Partnership, strategic Digital Marketing 
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