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AKTIVITAS PEMASARAN DIGITAL DI PT BENEVENTO

ASIA INDONESIA

Nikoles Yudhistira

ABSTRAK
Kerja magang dilaksanakan di PT Benevento Asia Indonesia (Asia Laundry
Shop), sebuah perusahaan pemasok peralatan /aundry lokal. Perusahaan ini dipilih
karena memiliki relevansi dengan studi komunikasi pemasaran dan tantangannya
dalam bersaing di pasar digital. Selama magang sebagai digital marketer, penulis
menghadapi beberapa kendala utama, seperti tantangan dalam menyeimbangkan
konten hard selling dan soft selling, serta melakukan optimasi terhadap kampanye
iklan berbayar (paid ads) yang performanya tidak sesuai ekspektasi. Solusi yang
diterapkan adalah dengan menaruh fokus pada pembuatan konten edukatif untuk
membangun kepercayaan audiens dan menggabungkan analisis data kuantitatif
dengan wawasan kualitatif dari interaksi pelanggan untuk meningkatkan
efektivitas iklan. Melalui proses ini, penulis mempelajari berbagai keterampilan
praktis, mulai dari manajemen media sosial hingga analisis performa iklan. Selain
hard skill, penulis juga mengembangkan soft skill seperti komunikasi dan
koordinasi tim. Pengalaman ini memberikan pemahaman bahwa teori yang
dipelajari di perkuliahan merupakan fondasi penting, namun praktik di lapangan
menuntut fleksibilitas dan kemampuan analisis yang tajam untuk mencapai tujuan
komunikasi pemasaran.

Kata kunci: pemasaran digital, komunikasi pemasaran, pemasaran media sosial
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DIGITAL MARKETING ACTIVITIES AT PT BENEVENTO
ASIA INDONESIA

Nikoles Yudhistira

ABSTRACT
This internship was conducted at PT Benevento Asia Indonesia (Asia Laundry
Shop), a local supplier of laundry equipment. This company was chosen due
to its relevance to marketing communication studies and its challenges in
competing in the digital market. During the internship as a digital marketer,

the author faced several main challenges, such as balancing hard-selling and

soft-selling content, as well as optimizing paid ad campaigns whose
performance did not meet expectations. The implemented solution was to

focus on creating educational content to build audience trust and combining
quantitative data analysis with qualitative insights from customer
interactions to increase ad effectiveness. Through this process, the author

learned various practical skills, ranging from social media management to

ad performance analysis. In addition to hard skills, the author also developed
soft skills such as communication and team coordination. This experience

provided an understanding that theories learned during lectures serve as an

important foundation, however, real-world practice demands high flexibility

and sharp analytical skills to achieve marketing communication goals.

Keywords: digital marketing, marketing communication, social media
marketing
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