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AKTIVITAS SOCIAL MEDIA & PARTNERSHIP PADA PT 

KOPINDO JAYA (KOPINDO GROUP) 

Stephanus Winata 

 

ABSTRAK 

Dalam 10 tahun terakhir, industri pariwisata di Bali mengalami pertumbuhan yang 

signifikan, sehingga mendorong peluang bisnis baru di berbagai sektor, khususnya 

yang berhubungan dengan pariwisata. Salah satu perusahaan yang berkembang 

dalam industri ini adalah PT Kopindo Jaya, yang awalnya bergerak di bidang tour 

pabrik kopi, kini telah memasuki sektor restoran, spa, hiburan, villa, dan lainnya. 

Tujuan dari pelaksanaan magang ini adalah menerapkan ilmu yang diperoleh 

selama perkuliahan, mengasah hard skill dan soft skill, serta memahami proses kerja 

nyata dalam perusahaan pada segmen B2B maupun B2C. Sebagai Marcom & 

Digital Intern, pemagang bertugas membantu berbagai macam kegiatan, khususnya 

dalam bidang Social Media & Partnership Strategist, serta mengaplikasikan konsep 

dan teori marketing. Setelah menjalankan magang selama 640 jam atau setara 80 

hari kerja, pemagang menemukan bahwa divisi Marcom & Digital memiliki peran 

penting dalam mendukung perkembangannya suatu perusahaan. Selama magang, 

pemagang dapat menerapkan ilmu dari mata kuliah Social Media & Mobile 

Marketing serta Art, Copywriting & Creative Strategy dalam aktivitas kerja nyata 

dalam suatu perusahaan. Program magang ini dapat memberikan pengalaman 

berharga dalam memahami proses kerja pada industri pariwisata dan 

mempersiapkan pemagang untuk dapat memasuki dunia kerja di masa depan. 

 

Kata kunci: PT Kopindo Jaya, Marketing Communications, Digital Marketing, 

Marcom & Digital Intern, Social Media, Partnership, Tourism Industry. 
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SOCIAL MEDIA & PARTNERSHIP ACTIVITIES AT KOPINDO 

GROUP 

Stephanus Winata 

 

ABSTRACT 

Over the past ten years, the tourism industry in Bali has experienced significant 

growth, creating new business opportunities across various sectors, particularly 

those related to tourism. One of the companies that has expanded within this 

industry is PT Kopindo Jaya, which initially operated as a coffee factory tour 

provider and has now entered sectors such as restaurants, spas, entertainment, 

villas, and more. The objective of this internship was to apply the knowledge 

acquired during university studies, enhance both hard and soft skills, and 

understand real-world workflows within a company operating in both B2B and B2C 

segments. As a Marcom & Digital Intern, the intern was responsible for assisting 

with various activities, particularly in the areas of Social Media and Partnership 

Strategy, while applying marketing concepts and theories. After completing 640 

internship hours, equivalent to 80 working days, the intern found that the Marcom 

& Digital division plays a crucial role in supporting the development of a company. 

During the internship, the intern was able to apply knowledge gained from courses 

such as Social Media & Mobile Marketing and Art, Copywriting & Creative 

Strategy into real-world business activities. This internship program provided 

valuable experience in understanding work processes within the tourism industry 

and prepared the intern to enter the professional workforce in the future. 

 

Keywords: PT Kopindo Jaya, Marketing Communications, Digital Marketing, 

Marcom & Digital Intern, Social Media, Partnership, Tourism Industry. 
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