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PERAN SOCIAL MEDIA STRATEGIST PADA DREAMBOX 

BRANDING CONSULTANT    

Gabriella Stevie Euodia Priyono  

ABSTRAK 

Dalam era digital, social media marketing menjadi bagian penting bagi perusahaan 

dalam meningkatkan branding. Dreambox Branding Consultant merupakan agensi 

kreatif yang bergerak di bidang branding dan digital marketing. Tujuan magang ini 

adalah untuk memahami secara langsung bagaimana peran seorang Social Media 

Strategist dalam menyusun, merancang, dan mengelola konten media sosial client 

dari berbagai industri. Melalui pendekatan strategi SOSTAC dan teori komunikasi 

pemasaran, pemagang bertanggung jawab dalam membuat content plan, 

copywriting, kolaborasi tim kreatif, hingga analisis performa konten di berbagai 

platform digital. Pemagang juga terlibat dalam pengelolaan konten untuk beberapa 

brand ternama, seperti Confidence Adult Care, UMN Magister, dan UMN 

International. Hasil magang menunjukkan bahwa peran strategis ini menuntut 

kreativitas, ketepatan strategi komunikasi, serta kemampuan kerja tim lintas divisi. 

Laporan ini diharapkan dapat memberikan gambaran nyata tentang dunia kerja di 

agensi dan pentingnya kolaborasi dalam merancang komunikasi yang efektif di era 

digital. 

Kata kunci: branding digital, content planning, Dreambox Branding Consultant, 

strategi media sosial. 
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The Role of a Social Media Strategist Intern at Dreambox Branding 

Consultant  

Gabriella Stevie Euodia Priyono  

ABSTRACT 

In the digital era, social media marketing has become an essential aspect for 

companies in enhancing their branding. Dreambox Branding Consultant is a 

creative agency specializing in branding and digital marketing. The objective of 

this internship was to gain firsthand experience in understanding the role of a 

Social Media Strategist in planning, designing, and managing social media content 

for clients from various industries. Using the SOSTAC strategy framework and 

marketing communication theories, the intern was responsible for developing 

content plans, copywriting, collaborating with the creative team, and analyzing 

content performance across multiple digital platforms. The intern was also involved 

in content management for several well-known brands, such as Confidence Adult 

Care, UMN Magister, and UMN International. The internship results indicate that 

this strategic role requires creativity, precision in communication strategy, and 

strong cross-functional teamwork. This report aims to provide a real-world insight 

into the agency work environment and the importance of collaboration in crafting 

effective communication in the digital age. 

Keywords: content planning, digital branding, Dreambox Branding Consultant, 

social media strategy,  
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