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AKTIVITAS SOCIAL MEDIA MARKETING 

PT. TRIMITRA PROPERTINDO 

(Candely) 

ABSTRAK 

 

Laporan magang ini disusun berdasarkan pengalaman penulis selama 

menjalani program magang di divisi Social Media Marketing PT. Trimitra 

Propertindo Tbk, sebuah perusahaan yang bergerak di bidang pengembangan 

properti. Pemilihan perusahaan ini dilatarbelakangi oleh tingginya 

pertumbuhan sektor properti di Tangerang, khususnya di kawasan BSD, serta 

peran penting media sosial dalam strategi pemasaran digital properti. Selama 

masa magang, penulis berkontribusi dalam aktivitas seperti perencanaan 

konten (content planning), produksi konten (content production), copywriting 

(headline dan caption), hingga menjadi talent dalam pembuatan konten. 

Penulis juga menerapkan teori-teori komunikasi seperti Social Judgment 

Theory, Marketing Public Relations, Sales Promotion, serta konsep 

Advertising untuk menyusun strategi konten yang relevan dan menarik. 

Beberapa kendala yang dihadapi di antaranya adalah terbatasnya sumber daya 

tim media sosial serta keterlambatan dalam proses approval dari konsultan 

marketing. Solusi yang dilakukan meliputi inisiatif riset tren konten, diskusi 

intensif, hingga pengaturan waktu produksi. Melalui pengalaman ini, penulis 

memperoleh wawasan praktis tentang pengelolaan media sosial di industri 

properti dan meningkatkan kemampuan profesional dalam bidang komunikasi 

pemasaran digital. 

Kata kunci: Social Media Marketing, Strategi Konten, Properti, Komunikasi 

Digital, Pengalaman Magang. 
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PT. TRIMITRA PROPERTINDO 

SOCIAL MEDIA MARKETING ACTIVITY 

(Candely) 

ABSTRACT (English) 

 

This internship report is based on the author's experience during the 

internship program at the Social Media Marketing division of PT. Trimitra 

Propertindo Tbk, a comp any engaged in property development. The company 

was selected due to the rapid growth of the property sector in Tangerang, 

particularly in the BSD area, and the increasing importance of social media 

in digital property marketing strategies. During the internship, the author 

contributed to activities such as content planning, content production, 

copywriting (headlines and captions), and also acted as talent in social media 

content. Several communication theories were applied throughout the 

internship, including the Social Judgment Theory, Marketing Public 

Relations, Sales Promotion, and Advertising to support the development of 

effective and relevant marketing strategies. Challenges encountered included 

limited human resources in the social media team and delays in content 

approval by the marketing consultant. These were addressed through 

independent research on current trends, proactive team discussions, and 

optimized production schedules. This internship provided the author with 

practical insights into social media operations in the property industry and 

enhanced professional skills in digital marketing communication. 

 

 

Keywords: Social Media Marketing, Content Strategy, Property, Digital 

Communication, Internship Experience. 



Aktivitas Social Media Marketing PT. Trimitra Propertindo, Candely, Universitas Multimedia 

Nusantara 

 
viii 

DAFTAR ISI 

 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................................. ii 

HALAMAN PENGESAHAN ............................................................................................. iii 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS .......................................................................................... iv 

KATA PENGANTAR .......................................................................................................... v 

ABSTRAK ............................................................................................................................ vi 

ABSTRACT (English) ......................................................................................................... vii 

DAFTAR ISI ...................................................................................................................... viii 

DAFTAR TABEL ................................................................................................................ ix 

DAFTAR GAMBAR ............................................................................................................ x 

DAFTAR LAMPIRAN ........................................................................................................ xi 

BAB I PENDAHULUAN ..................................................................................................... 1 

1.1. Latar Belakang ....................................................................................................... 1 

1.2. Maksud dan Tujuan Kerja Magang .................................................................... 8 

1.3. Waktu dan Prosedur Pelaksanaan Kerja Magang ............................................. 9 

BAB II .................................................................................................................................. 12 

2.1 Sejarah Singkat Perusahaan ............................................................................... 12 

2.1.1 Visi Misi ................................................................................................................ 18 

2.1.2 Logo ....................................................................................................................... 19 

2.2 Struktur Organisasi Perusahaan ........................................................................ 20 

2.3 Struktur Organisasi Tempat Penulis Magang .................................................. 21 

BAB III PELAKSANAAN KERJA MAGANG ............................................................... 24 

3.1 Kedudukan dan Koordinasi ................................................................................ 24 

3.2 Tugas dan Uraian Kerja Magang....................................................................... 25 

3.2.1 Tugas yang Dilakukan ......................................................................................... 25 

3.2.2 Uraian Pelaksanaan Kerja Magang ................................................................... 26 

3.3 Kendala yang Ditemukan .................................................................................... 34 

3.4 Solusi atas Kendala yang Ditemukan................................................................. 35 



Aktivitas Social Media Marketing PT. Trimitra Propertindo, Candely, Universitas Multimedia 

Nusantara 

 
ix 

BAB IV SIMPULAN DAN SARAN .................................................................................. 36 

4.1 Simpulan ............................................................................................................... 36 

4.2 Saran ..................................................................................................................... 36 

DAFTAR PUSTAKA ......................................................................................................... 39 

LAMPIRAN ........................................................................................................................ 41 



Aktivitas Social Media Marketing PT. Trimitra Propertindo, Candely, Universitas Multimedia 

Nusantara 

 
x 

DAFTAR TABEL 

Tabel 3.1 Tabel Tugas Selama Proses Kerja Magang .......................................................... 26 

Tabel 3.2 Tabel Tugas Utama Social Media Marketing ....................................................... 26 



Aktivitas Social Media Marketing PT. Trimitra Propertindo, Candely, Universitas Multimedia 

Nusantara 

 
xi 

DAFTAR GAMBAR 
Gambar 1.1 Alasan Pengguna Menggunakan Social Media Secara Global ........................... 3 

Gambar 1.2 Alasan Pengguna Menggunakan Social Media di Indonesia .............................. 4 
Gambar 1.3 Data Penggunaan Media di Indonesia ................................................................. 5 

Gambar 1.4 Bagan Prosedur Kerja Magang ......................................................................... 11 

Gambar 2.1 Logo PT. Trimitra Propertindo Tbk .................................................................. 12 

Gambar 2.2 Penghargaan PT. Trimitra Propertindo Tbk ...................................................... 14 

Gambar 2.3 Logo The Avenue BSD Serpong....................................................................... 15 

Gambar 2.4 Logo The Canary Serpong ................................................................................ 15 

Gambar 2.5 Logo Parkville Serpong ..................................................................................... 16 

Gambar 2.6 Logo Ramada by Wyndham .............................................................................. 17 

Gambar 2.7 Logo PT. Trtimitra Propertindo Tbk ................................................................. 19 

Gambar 2.8 Struktur Organisasi PT. Trimitra Propertindo Tbk ........................................... 21 

Gambar 2.9 Struktur Organisasi PT. Trimitra Propertindo Tbk ........................................... 21 

Gambar 3.1 Jadwal Upload Social Media Instagram ............................................................ 27 

Gambar 3.2 Jadwal Upload Konten The Avenue BSD Serpong .......................................... 28 

Gambar 3.3 Analisis The Avenue BSD Serpong .................................................................. 29 

Gambar 3.4 Insight ............................................................................................................... 30 

Gambar 3.5 Content Calendar ............................................................................................... 31 

Gambar 3.6 Segmentasi The Avenue BSD Serpong ............................................................. 31 

Gambar 3.7 Content Planning ............................................................................................... 32 

Gambar 3.8 Perencanaan Konten .......................................................................................... 33 

Gambar 3.9 Insight ............................................................................................................... 33 

Gambar 3.10 Script Konten untuk Instagram The Avenue BSD Serpong ............................ 34 

Gambar 3.11 Script Konten untuk Instagram The Avenue BSD Serpong ............................ 35 

Gambar 3.12 Script Konten untuk Instagram The Avenue BSD Serpong ............................ 35 
Gambar 3.13 Proses Syuting Konten The Avenue BSD Serpong ........................................ 36 

Gambar 3.14 Caption Konten Instagram The Avenue BSD Serpong ................................... 37 

Gambar 3.15 Talent untuk Instagram The Avenue BSD Serpong ........................................ 38 



Aktivitas Social Media Marketing PT. Trimitra Propertindo, Candely, Universitas Multimedia 

Nusantara 

 
xii 

DAFTAR LAMPIRAN 

Lampiran 1 Surat Pengantar Magang - MBKM 01 ............................................................. 46 

Lampiran 2 Kartu Magang - MBKM 02 ............................................................................. 47 
Lampiran 3 Daily Task Magang - MBKM 03 ..................................................................... 48 

Lampiran 4 Lembar Verifikasi Laporan Magang - MBKM 04 ........................................... 64 

Lampiran 5 Surat Penerimaan MBKM (LoA) ..................................................................... 65 

Lampiran 6 Lampiran Pengecekan Hasil Turnitin............................................................... 66 


