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AKTIVITAS SOCIAL MEDIA MARKETING

PT. TRIMITRA PROPERTINDO

(Candely)
ABSTRAK

Laporan magang ini disusun berdasarkan pengalaman penulis selama
menjalani program magang di divisi Social Media Marketing PT. Trimitra
Propertindo Thk, sebuah perusahaan yang bergerak di bidang pengembangan
properti. Pemilihan perusahaan ini dilatarbelakangi oleh tingginya
pertumbuhan sektor properti di Tangerang, khususnya di kawasan BSD, serta
peran penting media sosial dalam strategi pemasaran digital properti. Selama
masa magang, penulis berkontribusi dalam aktivitas seperti perencanaan
konten (content planning), produksi konten (content production), copywriting
(headline dan caption), hingga menjadi talent dalam pembuatan konten.
Penulis juga menerapkan teori-teori komunikasi seperti Social Judgment
Theory, Marketing Public Relations, Sales Promotion, serta konsep
Advertising untuk menyusun strategi konten yang relevan dan menarik.
Beberapa kendala yang dihadapi di antaranya adalah terbatasnya sumber daya
tim media sosial serta keterlambatan dalam proses approval dari konsultan
marketing. Solusi yang dilakukan meliputi inisiatif riset tren konten, diskusi
intensif, hingga pengaturan waktu produksi. Melalui pengalaman ini, penulis
memperoleh wawasan praktis tentang pengelolaan media sosial di industri
properti dan meningkatkan kemampuan profesional dalam bidang komunikasi
pemasaran digital.

Kata kunci: Social Media Marketing, Strategi Konten, Properti, Komunikasi
Digital, Pengalaman Magang.
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PT. TRIMITRA PROPERTINDO

SOCIAL MEDIA MARKETING ACTIVITY

(Candely)

ABSTRACT (English)

This internship report is based on the author's experience during the
internship program at the Social Media Marketing division of PT. Trimitra
Propertindo Tbk, a comp any engaged in property development. The company
was selected due to the rapid growth of the property sector in Tangerang,
particularly in the BSD area, and the increasing importance of social media
in digital property marketing strategies. During the internship, the author
contributed to activities such as content planning, content production,
copywriting (headlines and captions), and also acted as talent in social media
content. Several communication theories were applied throughout the
internship, including the Social Judgment Theory, Marketing Public
Relations, Sales Promotion, and Advertising to support the development of
effective and relevant marketing strategies. Challenges encountered included
limited human resources in the social media team and delays in content
approval by the marketing consultant. These were addressed through
independent research on current trends, proactive team discussions, and
optimized production schedules. This internship provided the author with
practical insights into social media operations in the property industry and
enhanced professional skills in digital marketing communication.

Keywords: Social Media Marketing, Content Strategy, Property, Digital
Communication, Internship Experience.
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