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PERAN DIGITAL MARKETING DI GRAMEDIA PRINTING

Shaon Aurellia Widjaya

ABSTRAK

Laporan ini membahas peran strategis digital marketing di Gramedia Printing
sebagai respons terhadap perubahan perilaku konsumen dan tantangan industri
percetakan di era digital. Melalui program Magang Merdeka Belajar Kampus
Merdeka (MBKM), penulis ditempatkan di Divisi Digital Marketing dengan fokus
pada pengelolaan media sosial, penulisan artikel, pembuatan konten visual, dan
pengembangan konten website berbasis SEO dan UI/UX. Selama masa magang,
penulis berkontribusi dalam menyusun strategi konten digital yang relevan dan
adaptif terhadap tren media sosial, serta berperan aktif dalam pembuatan konten
edukatif dan promosi layanan percetakan. Kendala utama yang dihadapi adalah
budaya kerja konservatif yang membatasi ruang eksplorasi konten, namun diatasi
melalui pendekatan etis, edukatif, dan berbasis data. Hasil dari pengalaman ini
menunjukkan bahwa digital marketing bukan hanya alat promosi, tetapi juga kunci
transformasi perusahaan konvensional untuk menjangkau pasar yang lebih luas.
Laporan ini diharapkan memberikan kontribusi nyata terhadap penguatan strategi
komunikasi Gramedia Printing serta menjadi referensi bagi mahasiswa dalam
memahami implementasi digital marketing di dunia kerja profesional.

Kata kunci: Digital marketing, Gramedia Printing, media sosial, konten digital
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THE ROLE OF DIGITAL MARKETING AT GRAMEDIA
PRINTING

Shaon Aurellia Widjaya

ABSTRACT

This report explores the strategic role of digital marketing at Gramedia Printing in
response to shifting consumer behavior and the challenges faced by the printing
industry in the digital era. Through the Kampus Merdeka internship program, the
author was assigned to the Digital Marketing Division, focusing on social media
management, article writing, visual content creation, and SEO-based website
development. During the internship, the author contributed to designing relevant
and adaptive digital content strategies aligned with current social media trends,
while actively producing educational and promotional content for printing services.
The main challenge encountered was a conservative work culture that limited
creative freedom, which was addressed through ethical, educational, and data-
driven approaches. This experience highlights that digital marketing is not only a
promotional tool but also a catalyst for transforming conventional businesses to
reach broader audiences. This report aims to provide practical insights that
support Gramedia Printing’'s communication strategy and serve as a reference for
students to understand real-world digital marketing practices.

Keywords: Digital Marketing,Gramedia Printing, Social media, Digital content
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