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PERAN CAMPAIGN INTERN DALAM STRATEGI
PENGUATAN BRAND TEH CELUP SOSRO

Eileen Denisha Lestari

ABSTRAK

Perkembangan teknologi digital telah mengubah cara perusahaan berinteraksi
dengan konsumen, khususnya dalam menjalankan kegiatan melalui media sosial
yang kini menjadi kanal utama dalam strategi komunikasi pemasaran. Hal ini
mendorong perusahaan untuk merancang kampanye yang relevan, cepat, dan
berorientasi pada data guna menjangkau audiens secara efektif. Laporan ini memuat
pengalaman penulis selama mengikuti program magang di PT Sinar Sosro sebagai
Digital Marketing. Pemilihan PT Sinar Sosro didasarkan pada reputasinya sebagai
salah satu perusahaan FMCG terbesar di Indonesia, serta peluang besar untuk
mempelajari proses komunikasi pemasaran secara langsung. Selama masa magang,
penulis terlibat dalam perencanaan kampanye Festive Ramadan “Program THR”,
mulai dari penyusunan 360° marketing plan, pemilihan KOL, hingga penyusunan
laporan harian kunjungan masjid yang telah ditentukan. Penulis juga turut
menyusun brief konten untuk KOL, membuat storyline iklan, dan mengembangkan
marketing plan kampanye CreativiTea. Pengalaman ini memberikan pemahaman
nyata terhadap proses kerja profesional di industri, serta memperkuat keterampilan
komunikasi strategis dan kreativitas dalam pemasaran digital.

Kata Kunci: Digital Marketing, FMCG, Kampanye, Komunikasi Pemasaran
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THE ROLE OF CAMPAIGN INTERN IN THE STRATEGY TO
STRENGTHEN THE TEH CELUP SOSRO BRAND

Eileen Denisha Lestari

ABSTRACT

The development of digital technology has changed the way companies interact
with consumers, especially in carrying out activities through social media which is
now the main channel in marketing communication strategies. This encourages
companies to design relevant, fast, and data-oriented campaigns to reach audiences
effectively. This report contains the author's experience during an internship
program at PT Sinar Sosro as Digital Marketing. The selection of PT Sinar Sosro
was based on its reputation as one of the largest FMCG companies in Indonesia, as
well as a great opportunity to learn the marketing communication process directly.
During the internship, the author was involved in planning the Festive Ramadan
campaign "THR Program", starting from compiling a 360° marketing plan,
selecting KOLs, to compiling daily reports of visits to the mosque that had been
determined. The author also helped compile a content brief for KOLs, create an
advertising storyline, and develop a marketing plan for the CreativiTea campaign.
This experience provides a real understanding of the professional work process in
the industry, as well as strengthening strategic communication skills and creativity
in digital marketing.

Keywords: Campaign, Digital Marketing, FMCG, Marketing Communication
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