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ABSTRAK 

 

Latar belakang pemilihan tempat magang ini adalah meningkatnya kebutuhan 

perusahaan dalam merancang strategi komunikasi digital seiring perkembangan 

teknologi. Tujuan dari kegiatan magang ini adalah untuk mengimplementasikan 

proses strategic planning dalam praktik profesional. Perusahaan tempat magang 

adalah Dreambox Marketing Consultant, sebuah agensi branding dan marketing 

yang berfokus pada pendekatan berbasis data dan riset. Posisi magang dijalani 

sebagai digital strategic planner di bawah departemen brand strategist. Deskripsi 

pekerjaan digital strategic planner adalah menyusun social media monthly report, 

merancang strategi konten, serta membuat aktivasi digital yang sesuai dengan 

karakteristik audiens dan tujuan brand. Konsep yang digunakan dalam laporan ini 

mengacu pada kerangka perencanaan media sosial. Kendala utama yang dihadapi 

selama proses magang adalah adanya perbedaan ekspektasi antara tim planner dan 

tim kreatif, yang mempengaruhi keselarasan dalam implementasi strategi. Setelah 

melaksanakan magang selama 92 hari kerja, didapatkan kesimpulan bahwa peran 

strategic planner sangat penting dalam menjembatani antara analisis data dan 

eksekusi kreatif guna mencapai efektivitas komunikasi brand. 

Kata kunci: strategic planning, digital strategic planner, media sosial, konten 

digital, agensi branding 
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ACTIVITY OF DIGITAL STRATEGIC PLANNER AT 

DREAMBOX MARKETING CONSULTANT 

 
Jovanka Safira Tamin 

 

ABSTRACT 

 

The background for choosing the internship company is the increasing need for 

businesses to design relevant digital communication strategies in line with 

technological developments. The purpose of this internship is to implement the 

strategic planning process in a professional setting. The company where the 

internship is located at Dreambox Marketing Consultant, a branding and 

marketing agency that focuses on data-driven and research-based approaches. 

The internship position was as a Digital Strategic Planner under the Brand 

Strategist Department. The job description of a digital strategic planner includes 

preparing social media monthly reports, designing content strategies, and 

creating digital activations tailored to the audience’s characteristics and the 

brand’s objectives. The concept used in this internship report refers to the social 

media planning framework. The main obstacle encountered during the internship 

was the difference in expectations between the planner team and the creative 

team, which affected alignment in strategy implementation. After completing 92 

working days of internship, it was concluded that the role of a strategic planner is 

crucial in bridging data analysis and creative execution to achieve effective brand 

communication. 

Keywords: strategic planning, digital strategic planner, social media, content 

strategy, branding agency 
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