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PERAN MARKETING PADA BRAND ZANRU DI 

PT. SURYA PERTIWI TBK 

 
Michelle Gracya Atmaja 

 

ABSTRAK 

 

 

Latar belakang pemilihan tempat magang ini adalah berkembangnya industri 

distribusi perlengkapan rumah khususnya sektor sanitary ware yang semakin 

kompetitif. Tujuan dari kerja magang untuk mengimplementasikan pengetahuan di 

bidang pemasaran, khususnya dalam strategi pengembangan dan promosi brand 

baru dalam lingkungan perusahaan besar. Perusahaan yang menjadi tempat kerja 

magang adalah PT. Surya Pertiwi Tbk (SPTO), perusahaan yang menjadi 

distributor tunggal TOTO asal Jepang di Indonesia. Posisi dalam aktivitas magang 

yaitu sebagai divisi Marketing and Social Media, fokus utama pada dukungan 

promosi brand fittings terbaru, Zanru. Deskripsi pekerjaan sales marketing event 

booth di CGV Central Park dan konten marketing media sosial. Konsep yang 

digunakan adalah konsep pemasaran, terutama yang berkaitan dengan branding, 

personal selling dan strategi direct marketing. Kendala utama dalam proses kerja 

magang adalah bagaimana menyelaraskan pendekatan pemasaran merek baru agar 

tetap mendukung citra perusahaan induk yang sudah mapan dan dikenal luas 

melalui produk premium seperti TOTO. Setelah dilakukan aktivitas magang, dapat 

disimpulkan bahwa strategi pemasaran brand baru seperti Zanru membutuhkan 

pendekatan yang lebih fleksibel dan inovatif. Kegiatan promosi langsung melalui 

event booth terbukti efektif untuk membangun kesadaran merek, sekaligus 

memberikan pengalaman praktis bagi saya dalam menghadapi konsumen secara 

langsung di lapangan. 

 

 

Kata kunci: Booth Promosi, Direct Marketing, Industri Sanitary, Marketing 

Strategic, Zanru. 
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MARKETING ROLE IN BRAND ZANRU AT PT. SURYA 

PERTIWI TBK 

 
Michelle Gracya Atmaja 

 

ABSTRACT 

 

 

The background of this internship location selection is the development of the home 

equipment distribution industry, especially the increasingly competitive sanitary 

ware sector. The purpose of the internship is to implement knowledge in the field of 

marketing, especially in the strategy of developing and promoting new brands in a 

large corporate environment. The company where the internship took place is PT. 

Surya Pertiwi Tbk (SPTO), a company that is the sole distributor of TOTO from 

Japan in Indonesia. The position in the internship activity is as the Marketing and 

Social Media division, the main focus is on supporting the promotion of the latest 

brand fittings, Zanru. Job description sales marketing event booth at CGV Central 

Park and social media marketing content. The concept used is the marketing 

concept, especially those related to branding, personal selling and direct marketing 

strategies. The main obstacle in the internship work process is how to align the new 

brand marketing approach so that it continues to support the established and widely 

known image of the parent company through premium products such as TOTO. 

After the internship activity was carried out, it can be concluded that the marketing 

strategy of a new brand such as Zanru requires a more flexible and innovative 

approach. Direct promotional activities through event booths have proven effective 

in building brand awareness, as well as providing practical experience for me in 

dealing with consumers directly in the field. 

 

Keywords: Direct Marketing, Industry Zanru, Marketing Strategic, Promotion 

Booth, Sanitary . 
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