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AKTIVITAS DIVISI MARKETING
DI PT MULTIMEDIA DIGITAL NUSANTARA

Verin Maria

ABSTRAK

Laporan ini membahas pengalaman magang di Divisi Marketing PT Multimedia
Digital Nusantara (PT MDN), sebuah perusahaan yang bergerak di bidang pemasaran
digital dengan berbagai unit usaha seperti Anutara, UMN Consulting, dan UMN
Pictures. Fokus utama kegiatan magang adalah perencanaan dan pelaksanaan
kampanye pemasaran bulanan, termasuk produksi konten digital serta aktivitas
kampanye berbasis media sosial. Dalam melaksanakan tugas, pemagang
menggunakan pendekatan 7 Steps of Marketing Public Relations dari Whalen untuk
merancang dan mengevaluasi strategi komunikasi secara sistematis. Selain kampanye
berorientasi penjualan, magang ini juga mencakup kegiatan Corporate Social
Responsibility (CSR) seperti “A Moment with Anutara” yang bertujuan
meningkatkan kesadaran akan kesehatan mental. Melalui kegiatan ini, pemagang
mengembangkan keterampilan teknis (hard skills) seperti perancangan kampanye,
riset konten, desain grafis, dan copywriting, serta keterampilan lunak (soft skills)
seperti kolaborasi tim, komunikasi interpersonal, dan manajemen waktu. Pengalaman
ini memberikan pemahaman praktis mengenai strategi pemasaran digital dan
kontribusi komunikasi dalam membangun citra dan nilai sebuah brand.

Kata kunci: komunikasi, kampanye pemasaran, pt multimedia digital nusantara
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MARKETING DIVISION ACTIVITIES
AT PT MULTIMEDIA DIGITAL NUSANTARA

Verin Maria

ABSTRACT

This internship report presents the authors professional experience as a marketing
intern at PT Multimedia Digital Nusantara (PT MDN), a company operating in
digital marketing with sub-brands such as Anutara, UMN Consulting, and UMN
Pictures. The internship focused on planning and executing monthly marketing
campaigns, including digital content creation and social media-based promotions.
The 7 Steps of Marketing Public Relations by Whalen was applied as a framework to
systematically develop and evaluate communication strategies. Beyond promotional
campaigns, the internship included a Corporate Social Responsibility (CSR) initiative
titled “A Moment with Anutara,” which aimed to raise mental health awareness.
Through these experiences, the author enhanced technical skills such as campaign
development, content research, graphic design, and copywriting, as well as soft skills
including teamwork, interpersonal communication, and time management. The
internship provided a comprehensive understanding of digital marketing strategies
and the crucial role of communication in shaping brand image and value.

Keywords: communication, marketing campaign, pt multimedia digital nusantara
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